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Executive summary  
 
1 : Using access to registers of most adults in the western worldi it is now possible to infer the ethnicity of 
almost all European and North American residents from their names. 
 
2 : Classifying people in this way now makes it possible to identify which minority groups use which products 
and services via which channels in a manner which has never previously been possible. 
 
3 : Government and commercial organisations are both committed to customising their services to meet the 
varying requirements of different groups of user.  Hitherto it has not been easy for either or them to monitor 
the extent to which different communities ÄÏ ÏÒ ÄÏÎȭÔ use different services. 
 
4 : These new sources of information on the ethnic mix of customers, citizens and employees have direct 
relevance to a wide range of government and private sector organisations when dealing with individual 
service users. 
 
5 : These methods are sufficiently accurate that the ethnic make up of a local neighbourhood can now be 
inferred from the names of local residents, often more reliably than from statistics published by government 
agencies. 
 
6 : The technology which infers ethnicity from names is compliant with UK data protection legislation.  It is 
also aligned with the current view of the Head of the Commission for Equalities and Human Rights that 
organisations need to make greater efforts to identify the specific needs of the different minorities which use 
government and commercial services. 
 
7 : ! ÄÉÓÔÉÎÃÔÉÖÅ ÆÅÁÔÕÒÅ ÏÆ ÔÈÉÓ ÎÅ× ÆÏÒÍ ÏÆ ÁÎÁÌÙÓÉÓ ÉÓ ÔÈÁÔ ÉÔ ÉÎÆÅÒÓ ÎÏÔ ÊÕÓÔ ÁÎ ÉÎÄÉÖÉÄÕÁÌȭÓ ÌÉËÅÌÙ ÉÄÅÎÔÉÔÙ ÂÕÔ 
also the likely strength of the attachment between that individual and the community to which he or she 
belongs.  This is considered to be an advance on classification systems which consider individuals only to the 
extent to which they fall within one category or another. 
 
8 : The registers of names link each named individual  to the types of neighbourhood in which its holder lives.  
The report shows how this makes it possible to identify variations in social mobility among different minority 
groups. 
 
9 : The report also shows how presence on the registers of personal as well as family names and of the names 
of different members of the same household also makes it possible to identify variations between different 
minorities in terms of their level of assimilation, both at a national and at a local level. 
 
10 : The link the registers hold between names and postal geography makes it possible to identify 
communities and localities where residential segregation is most pronounced between different 
communities. 
 
11 : Because these links have been created for many different countries it is possible to apply these methods 
on an international basis and to undertake multi-country comparisons using consistent methodologies and 
classifications. 
 
12 : Access to these resources allows research enquiries to be undertaken at a fraction of the time and cost 
that would be incurred using other methods.  The tools make it practical to monitor the success of campaigns 
designed to increase the take up of services among otherwise hard to reach groups. 
 
13 : Finally, by using names to examine the current circumstances of immigrant groups right back to the 
Norman times and beyond,  it is possible to place the experiences of recent immigrants groups within the 
context of a much longer period of integration and assimilation.  
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! ȡ 5ÓÉÎÇ ÐÅÏÐÌÅȭÓ ÎÁÍÅÓ ÔÏ ÉÍÐÒÏÖÅ ÔÈÅ ÄÅÌÉÖÅÒÙ ÏÆ ÐÕÂÌÉÃ ÁÎÄ 
commercial services  

A1 : Introduction  : meeting the needs of customer s and citizens  

Customisation as a business pr inciple  
The purpose of this report is to demonstrate how public and private sector organisations are now using 
the names of their customers and citizens to improve the way they deliver services to themii. 

A constant refrain of business leaders is we no longer live in an era ƻŦ άƳŀǎǎέ ƳŀǊƪŜǘƛƴƎ, where one can 
ŀŎƘƛŜǾŜ ǎǳŎŎŜǎǎ ōȅ ŘŜǎƛƎƴƛƴƎ ǇǊƻŘǳŎǘǎ ǘƻ ƳŜŜǘ ǘƘŜ ƴŜŜŘǎ ƻŦ ǘƘŜ άŀǾŜǊŀƎŜέ ŎǳǎǘƻƳŜǊ.  It is now 
universally accepted that when serving a more diverse and fragmented society a business can become 
successful only if it ŀŘƻǇǘǎ ŀ ǎǘǊŀǘŜƎȅ ƻŦ άǎŜƎƳŜƴǘŀǘƛƻƴέΦ  ¢Ƙƛǎ ƛƴǾƻƭǾŜǎ identifying the demands of 
ǎǇŜŎƛŦƛŎ ƳŀǊƪŜǘ άƴƛŎƘŜǎέ ŀƴŘ adapting its products to those groups to which it believes its products are 
most relevant.  Where a business is capable of delivering services profitably to different niches, this 
involves customising its services to meet the different needs of the different types of customer that 
each niche contains. 

To this end the more information an organisation holds about its customers the better.  Indeed it is now 
generally accepted that the information an organisation holds about its customers is one of its most 
important sources of potential competitive advantage.   

It is argued for example that the principal value to Tesco of its loyalty card scheme is not the additional 
loyalty that the card engenders among its customers but the information that the card provides about 
their purchasing habits.  Likewise AmazonΩǎ ƎǊŜŀǘŜǎǘ ŀǎǎŜǘ ƛǎ not its brand, the competence of its 
managers or the sophistication of its logistics but its database that records the titles of the books its 
customers have previously purchased from it. 

Applying custom isation to the delivery of public services  
Though the notions ƻŦ άƳŀǎǎ ŎǳǎǘƻƳƛǎŀǘƛƻƴέ ƻǊ άǇŜǊǎƻƴŀƭƛǎŀǘƛƻƴέ originated in the commercial sector, 
they have in recent years become a core element in the thinking that sustains the drive for 
άǘǊŀƴǎŦƻǊƳŀǘƛƻƴal governmentέ ƛƴ ǘƘŜ delivery of public services.  

 Since 1997 it has become standard practice for the Treasury to require spending departments when 
bidding for additional funding to justify their case using the results of ŀƴ άŜǾƛŘŜƴŎŜέ ōŀǎŜΦ 

New Labour leadership has embraced the belief that the manner in which the state delivers services to 
its citizens should be no less sensitive to varƛŀǘƛƻƴǎ ƛƴ ǳǎŜǊǎΩ ǊŜǉǳƛǊŜƳŜƴǘs than the manner in which the 
private sector serves its customers. Where this can not be achieved by marketisation, public sector 
organisations are now exhorted ǘƻ ǊŜǾƛŜǿ Ƙƻǿ ǇǊŜǾƛƻǳǎƭȅ άƳƻƴƻƭƛǘƘƛŎέ ŦƻǊƳǎ ƻŦ ǎŜǊǾƛŎŜ delivery can be 
more finely tuned in such a way as to reflect the great variety of needs of the different communities and 
individuals that they are required to serveiii. 

Thus in developing the arguments ŦƻǊ ŀ άǎŜǊǾƛŎŜ ŘŜǾŜƭƻǇƳŜƴǘ ŎƘŀƴƎŜ ǇǊƻƎǊŀƳƳŜέ for the delivery of 
Social Work Services the Scottish Executive ǇǊƻǾƛŘŜǎ ŀ άǎƛƳǇƭŜ ŘŜŦƛƴƛǘƛƻƴέ ƻŦ ǇŜǊǎƻƴŀƭƛǎŀǘƛƻƴ ǿƘƛŎƘ ƛǎ 
that: 
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άLǘ ŜƴŀōƭŜǎ ǘƘŜ ƛƴŘƛǾƛŘǳŀƭ ŀƭƻƴŜΣ ƻǊ ƛƴ ƎǊƻǳǇǎΣ ǘƻ ŦƛƴŘ ǘƘŜ ǊƛƎƘǘ ǎƻƭǳǘƛƻƴǎ ŦƻǊ ǘƘŜƳ ŀƴŘ ǘƻ 
participate in the delivery of a service.  From being a recipient of services, citizens can become 
actively involved in selecting and shaping the services they receive.έ 

This new belief in personalisation is applied to the commissioning of services (which need to be 
demonstrably related to the particular needs of specific geographic or other communities), through the 
review of service delivery methods (tailored to individual needs rather than those of an average user) 
and the range of communication channels (face to face, telephone or the internet) through which 
citizens can access information and undertake transactions.  

According to the UK local government electronic service delivery (esd) toolkit programme 
significant efficiency improvements can be achieved by identifying customers most likely to use 
lower cost channels (such as the Internet) for interacting with service providers and encouraging 
them to switch to on-line self servicing.  

One of the purposes of customer insight is to identify who these customers are so that they can be 
targeted with relevant communications. 

Alternative  approaches to the classification of customers  
On the basis of what information should customers be categorised into distinct market segments in 
order to manage the customisation of the services that are delivered to them?  

The most common way in which organisations currently categorise (service) users is on the basis of their 
past behaviour. 

On the basis of their behaviour a catalogue company may treat prospects who respond to mailings 
differently from those that do not; a grocer may treat customers differently according to whether or not 
they buy premium brands or organic produce; a council may treat council tax payers differently 
according to whether or not they fall behind with their payments.   

Behavioural information is easy to collect. It is used to segment consumers on the basis of outcomes, 
not circumstances, needs, preferences and conditions.  Ideally of course one wants to be able to 
forecast outcomes rather than just reinforce them.  For this reason it can also be productive to cross 
ŀƴŀƭȅǎŜ Ƙƻǿ ƻǳǘŎƻƳŜǎ ǾŀǊȅ ŀŎŎƻǊŘƛƴƎ ǘƻ ŘƛŦŦŜǊŜƴŎŜǎ ƛƴ ǇŜƻǇƭŜΩǎ ƴŜŜŘǎΣ ǇǊŜŦŜǊŜƴŎŜǎ ŀƴŘ ŎƻƴŘƛǘƛƻƴǎΦ 

 From its own records Hull City Council knows which of its residents have fallen behind with their 
council tax payments.  In 2007 they recognised that they could save many millions of pounds if 
they could predict from the names and addresses of previous defaulters which were the 
households who were at greatest risk of future default.  In addition they realised that the 
effectiveness of their debt recovery would improve significantly if, as soon as a council tax payer 
fell behind with his or her payments, they could predict whether this was a person who probably 
did not have the funds to pay the tax; whether the overdue payment was probably an oversight; 
or whether the person was one who could pay but was trying to avoid doing so. 

Categorising service users on the basis of their personal circumstances and preferences is less easy, but 
can often be accomplished by examining the type of neighbourhood in which they live ς do IǳƭƭΩǎ 
council tax defaulters tend to live in streets of large old houses with transient sharers, in estates of what 
was once social housing, in apartments or in modern private estates with large numbers of families with 
young children?  Such a question assumes that people can be reasonably well classified by the types of 
persons they have as neighbours.  It also assumes that neighbourhood is a good predictor of behaviours 
such as falling into arrears with council tax payments.  Evidence suggests that this way of classifying 
people can be very predictive and not just for council tax arrears. 
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 For example Amnesty International discovered that the type of neighbourhood in which they 
ǿŜǊŜ Ƴƻǎǘ ƭƛƪŜƭȅ ǘƻ ǊŜŎǊǳƛǘ ŘƻƴƻǊǎΣ άbŜǿ ¦Ǌōŀn Colonistsέ in the Mosaic typologyiv, was 
characterised by a young, highly educated population, typically living in densely packed but 
spacious late 19th century terraced houses often close to universities, and which were 
characterised by a high proportion of people working in the creative industries and an especially 
high proportion of well educated women.  These were neighbourhoods which, by contrast, 
generated very little funding for animal welfare charities. 

Such information is clearly useful for Amnesty International in knowing where to target the recruitment 
of new donors. 

It may also be useful to classify service users by condition.  Whereas circumstances and preferences are 
often transient, conditions are typically permanent.  They are typically described by categories based on 
ethnicity, gender, disability and sexual orientation.  These categories of people also differ from 
categories based on circumstances and preferences in so far as legislation protects their members 
against unfair discrimination.    

Classifying customers on the basis of ethnicity and gender  
Hitherto the response of most organisations to anti-discrimination legislation has been to avoid overt, 
direct forms of discrimination which would bring the organisation into conflict with the law.   As a result 
most employers have put in place a set of policies which forbid the use of offensive language and other 
forms of overtly discriminatory behaviour either to fellow employees or to service users. 

However since the service provider is typically ignorant of the ethnicity, gender, disability or sexual 
orientation of individual service users, it is not easy to use analysis techniques to identify the extent of 
indirect (institutionalised) forms of discrimination based more on structures and processes than spoken 
and written words.   The benefits that arise from identifying the presence of indirect forms of 
discrimination and from programmes to combat them extend beyond legislative compliance and the 
avoidance of damaging publicity.   Improvements in customer satisfaction and reductions in client 
defection should result in significant improvements in operational effectiveness. 

 The East London Hospital, by identifying why people of Bangladeshi origin were visiting A&E in 
instances where they ought to have referred themselves to their local GP, developed a 
communications campaign which resulted in a reduction of 7% in the number of visits from 
young Bangladeshi males to A&E. 

Likewise employers in an environment of global competition for specialist skills need to attract talented 
individuals from all cultural backgrounds and to eliminate institutional practices which cause staff from 
certain backgrounds to leave at a higher rate than the company average. 

 The Head of Human Resources at a leading business services organisation identifies the ethnic 
make up of a workforce of over 10,000 employees, examining each minority by mix of grades, 
average  remuneration levels and propensity to work in broad functional categories such as 
sales, computer programming and customer service. Minorities are also examined by how soon 
they leave the organisation after they have joined it.  This information identifies the minority 
groups which are benefiting least from career progression and makes it possible to monitor the 
success or failure of recent diversity initiatives. 

¢ƘŜ ŎƻƴǘŜƴǘƛƻƴ ƻŦ ǘƘƛǎ ǊŜǇƻǊǘ ƛǎ ǘƘŀǘ ǇŜƻǇƭŜΩǎ ƴŀƳŜǎ Ŏŀƴ ǇǊƻǾƛŘŜ ŀƴ ŀŘŜǉǳŀǘŜ indicator of their cultural, 
ethnic and linguisticv background and of their gender; that, ōȅ ŜȄŀƳƛƴƛƴƎ ŎǳǎǘƻƳŜǊǎΩ ƴŀƳŜǎ it is now 
possible for organisations to identify how effectively they meet the needs of different ethnic groups and 
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different genders; and how ethnicity and gender can be integrated into the design of improved 
ǎǘǊŀǘŜƎƛŜǎ ŦƻǊ ǊŜǎǇƻƴŘƛƴƎ ǘƻ ǳǎŜǊǎΩ ƴŜŜŘǎΦ 

A2 : How organisations gather  information on customer needs  

Using ȰÆÁÃÅ ÔÏ ÆÁÃÅȱ ÃÏÎÔÁÃÔ ×ÉÔÈ ÔÈÅ ÃÕÓÔÏÍÅÒ as a learning experience  
Lǘ ǿŀǎ άfŀŎŜ ǘƻ ŦŀŎŜέ ŎƻƴǘŀŎǘ that enabled managers in ǘƘŜ άƻƭŘ Řŀȅǎέ to understand the needs and 
habits of their customers.  Or so we suppose.  Although this may not have been universally the case - 
Henry Ford is quoted as having said that the customer can choose any colour car as long as it is black - 
there is probably some truth in this folk wisdom. 

Lƴ ǘƘŜ άƻƭŘ Řŀȅǎέ Ƴŀƴȅ ƻǊƎŀƴƛǎŀǘƛƻƴǎ ǿŜǊŜ ǎǘƛƭƭ Ǌǳƴ ōȅ ǘƘŜƛǊ ŦƻǳƴŘŜǊǎ ƻǊ ōȅ ƳŜƳōŜǊǎ ƻŦ ǘƘŜ ŦƻǳƴŘŜǊΩǎ 
dynasty.  Compared with today there were many fewer intermediary layers between the people who 
controlled organisations and those who interacted directly with their customers.   

The fact thaǘ ƛƴ ǘƘŜ άƻƭŘ Řŀȅǎέ ƻǊƎŀƴƛǎŀǘƛƻƴǎ ǎƻƭŘ ŀ ƳǳŎƘ ǎƳŀƭƭŜǊ ǊŀƴƎŜ ƻŦ ǇǊƻŘǳŎǘǎ ǘƻ ƳǳŎƘ ƭŜǎǎ 
demanding customers made it much easier for those in charge to keep abreast of customer behaviour.   

In an age of less rapid change more time was available to adapt organisational and product design to 
changes in tastes, fashion and customer expectations. 

Today, for various reasons, people who control large organisations often appear to be remote and 
insulated from direct exposure to service users.  They are protected by toƻ Ƴŀƴȅ άƎŀǘŜƪŜŜǇŜǊǎέΦ 

To address this problem there was a time when the chief of Sony habitually spent two weeks of each 
year working in the customer service department of an electronics retailer in California.  Tesco requires 
each head office employee to spend at least one day each year serving customers in one of its retail 
outlets.  There was a time when graduate trainees at London Transport would drive a bus and manage a 
garage.  Arguably Transport for London would be a more effective organisation if this practice had not 
been discontinued. 

Using survey questionnaire s to understand customer preferences  
A more systematic response to the need for better customer knowledge has been the emergence, 
particularly in the 1930s and 1950s, of the market research survey.  It was then that companies realised 
that they could predict the opinions of the entire population quite accurately simply by interviewing a 
small but representative sample of survey respondents. 

During this period companies such as Proctor and Gamble, Cadbury and Mars began to appreciate that 
a research questionnaire distributed tƻ ŀ ǊŜǇǊŜǎŜƴǘŀǘƛǾŜ ǎŀƳǇƭŜ ƻŦ ŀ ƴŀǘƛƻƴΩǎ population could provide a 
more reliable source of information on customer behaviour than the unstructured, informal and often 
contradictory impressions of lower levels of management. 

This method of acquiring customer intelligence quickly separated into two distinct forms.  One involved 
the use of questionnaires to collect άǉǳŀƴǘƛǘŀǘƛǾŜέ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǘƘŜ ƴumber and demographic 
attributes of consumers buying different brands.  The other involved ǘƘŜ ŎƻƭƭŜŎǘƛƻƴ ƻŦ άǉǳŀƭƛǘŀǘƛǾŜέ 
information whether through focus groups or in depth personal interviews.  This form of market 
research probed for values and attitudes towards the brand rather than information on usage alone. 

Quantitative surveys provided particularly useful intelligence to organisations when the television 
άŎƻƳƳŜǊŎƛŀƭέ ōŜŎŀƳŜ ǘƘŜ ǇǊƛƴŎƛǇŀƭ ŎƘŀƴƴŜƭ ǘƘǊƻǳƎƘ ǿƘƛŎƘ ǘƘŜȅ ŎƻǳƭŘ ŎƻƳƳǳƴƛŎŀǘŜ ǿƛǘƘ ŎƻƴǎǳƳŜǊǎΦ  
This was because when a business communicates ǿƛǘƘ ŀ άƳŀǎǎέ ŀǳŘƛŜƴŎŜ ǘƘǊƻǳƎƘ άƳŀǎǎ ƳŜŘƛŀέ 
channels it only needs information on the mix of types of people who watch different programmes.  It 
does not need to gather information about each customer or prospect individually. 
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Using ordering  and billing data for customer segmentation  
During the 1970s, 1980s and 1990s the manner in which intelligence could be gathered was significantly 
altered by the emergence of low cost, high capacity data processing. 

Great Universal Stores, who had previously recruited new agents via television advertising, 
found that direct mail was a more cost effective medium for communicating on ŀ άƻƴŜ-to-ƻƴŜέ 
basis with its target audience.   

The Readers Digest recognised that computer generated direct mailings offered a more cost 
effective method of appealing to potential customers than advertisements in national 
newspapers. 

American Express were during this time renowned for their ability to predict future customer 
spend, debt and profitability levels from analysis of previous transactional activity. 

The effectiveness of this new form of communication depended critically on the ability of Great 
Universal Stores, The Readers Digest and American Express to identify the types of consumer who would 
be most likely to respond to their propositions.  The information used to define the ideal customer 
needed to be of a sort that they could acquire about each and every customer and prospect and so 
enable them to identify which individual consumers fitted their ideal profile and which did not. 

Cleary expecting every customer and prospect to fill in a market research survey was not a viable 
solution to this requirement. 

The success of all three organisations in their particular markets can be attributed not just to the 
recognition of the power of computer driven direct mail as a medium.  In order to maximise the 
potential of this medium they realised that they needed to build teams of analysts who could first 
identify relevant sources of information about potential customers and then develop statistical routines 
which combined attributes from these sources into a άscoringέ system which could rank prospects from 
best to worst in terms of potential profitability.  They then mailed the prospects at the top of the rank 
order. 

Using systems for managing customer relationship s 
During the 1990s and 2000s, the practice of applying segmentation to consumer marketing, which had 
originated in the buying of TV media slots and which had extended to the mailing of new customers, 
started to be used to drive the customisation of the messages sent by large organisations to their 
existing customers.  ¢Ƙƛǎ ǇǊƻŎŜǎǎ ǿŀǎ ƳŀŘŜ ǇƻǎǎƛōƭŜ ōȅ ǘƘŜ ƛƴǘǊƻŘǳŎǘƛƻƴ ƻŦ ǿƘŀǘ ƛǎ ƪƴƻǿƴ ŀǎ ά/ǳǎǘƻƳŜǊ 
wŜƭŀǘƛƻƴǎƘƛǇ aŀƴŀƎŜƳŜƴǘέ ό/waύ ǘŜŎƘƴƻƭƻƎȅΦ 

For example: 

 Tesco, by examining the purchasing patterns of existing customers, mails each customer a 
άƳƻƴŜȅ ƻŦŦέ ŎƻǳǇƻƴ ŦƻǊ products which the customer has not yet bought but which are bought 
by customers who otherwise share a similar buying profile.  

 Vodafone, when it loses a subscriber, sends a special customer retention offer to all other 
subscribers on its network whom that subscriber had phoned more than a given number of times 
in the previous month. 

 Amazon, when an existing customer visits its web-site, makes helpful suggestions of new titles 
that might be of interest to the customer.  These are based on the titles that other people with 
similar purchasing patterns have ordered from it. 
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In each of these instances information which has been collected principally for administrative purposes - 
for inventory management, billing and order fulfilment - is re-used to provide intelligence which drives 
communications programmes to existing customers.  The purpose of these may be to increase sales (in 
the case of Tesco), to reduce defection (in the case of Vodafone) or to improve customer satisfaction 
and loyalty (in the case of Amazon). 

So valuable are the intelligence uses of this administrative information that Tesco employ over one 
hundred business analysts/ statisticians in their customer intelligence department.  The function of this 
team is to examine patterns of customer behaviour captured by its άClubcardέ system in such a way as 
to improve the ¢ŜǎŎƻΩǎ ŜŦŦŜŎǘƛǾŜƴŜǎǎ by adjusting its offers, store layouts and communications to meet 
the specific needs of individual customers and key customer segments. 

Using names and addresses to identify behavioural differences  
Most large organisations now recognise the value of market research surveys and of customer 
transaction records as sources of customer intelligence leading to customer insight.  Many 
organisations, both in the commercial sector and more recently in government, also recognise the 
research value of the postcode element of a customer name and address.   

Though overall the name and address provides less scope for generating customer intelligence than 
ƳŀǊƪŜǘ ǊŜǎŜŀǊŎƘ ǎǳǊǾŜȅǎ ŀƴŘ ǘǊŀƴǎŀŎǘƛƻƴ ǊŜŎƻǊŘǎΣ ǘƘŜǊŜ ŀǊŜ ǇŀǊǘƛŎǳƭŀǊ άƳŀǊƪŜǘ ǎŜŎǘƻǊǎέ ŀƴŘ ǇŀǊǘƛŎǳƭŀǊ 
ǎǘŀƎŜǎ ƛƴ ǘƘŜ άŎǳǎǘƻƳŜǊ ŎȅŎƭŜέ ǿƘŜǊŜ the intelligence inherent in names and addresses is of 
disproportionate value. 

In addition it is self evident that this type of information is much less costly to obtain than market 
research data.  It is easier to process and can be applied very much more rapidly in new applications 
than information gathered from research surveys and behavioural transactions. 

The circumstances under which names and addresses provide particular value are as follows: 

 1 : Where the range of products or service provided by the organisation is very limited: 

 Knowledge that a person lives at an address which gives the appearance of being in a house in 
multiple occupation is likely as a rule to provide more additional insight  to a TV Licensing 
Authority wishing to target households that evade licence payments than it is to a grocery 
retailer deciding what incentives to offer existing customers. This is because the Licensing 
Authority has access to little previous behavioural information about its clients whilst the grocery 
retailer may have a detailed list of everything its customers regularly buy. 

 2 : Where customers undertake transactions very infrequently: 

  KƴƻǿƭŜŘƎŜ ǘƘŀǘ ŀ ǇŜǊǎƻƴ ƭƛǾŜǎ ƛƴ ŀ ǇƻǎǘŎƻŘŜ ƻŦ ǘƘŜ ǘȅǇŜ ά/ƻǊǇƻǊŀǘŜ /ƘƛŜŦǘŀƛƴǎέ  is likely as a rule 
to prove more useful to a car distribution company, whose products typically get replaced every 
three years, than to a lottery whose products are purchased weekly by the same customers. This 
is because what previous transactional information the car distribution has are quite likely to be 
out of date which is not the case with the lottery. 

 3 : Where intelligence is required about non customers as well as customers: 

 KƴƻǿƭŜŘƎŜ ǘƘŀǘ ŀ ǇŜǊǎƻƴΩǎ ƴŀƳŜ ƻǊƛƎƛƴŀǘŜǎ ŦǊƻƳ LƴŘƛŀ is likely as a rule to provide more 
additional insight to an Indian bank such as ICICI launching a credit card in the UK than it would 
be to Amazon for predicting which titles a customer would be likely to find of interest. This is 
because ICICI needs information about new customers whilst Amazon is principally focussed on 
maximising sales to existing customers. 
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 4 : Where intelligence is required about new customers or about customers who are inactive: 

  YƴƻǿƭŜŘƎŜ ǘƘŀǘ ŀ ŎƻǳƴŎƛƭ ǘŀȄ ǇŀȅŜǊ ƭƛǾŜŘ ƛƴ ŀ ƴŜƛƎƘōƻǳǊƘƻƻŘ ŎƘŀǊŀŎǘŜǊƛǎŜŘ ŀǎ άMunicipal 
Dependencyέ ƛǎ ƭƛƪŜƭȅ ŀǎ ŀ ǊǳƭŜ ǘƻ ǇǊƻǾƛŘŜ more additional insight to Coventry City Council when 
deciding what methods of payment should be promoted to a new Council Tax payer than to 
Vodafone when deciding what tariff to promote  to a well established mobile phone subscriber. 

However in each of these circumstances even greater insight might be achieved if both types of 
information were available. 

A3 : Using names and addresses to create customer insight  

Potentially useful elements of a name and  address 
Figure one shows elements of a typical name and address record as held on a computer database and 
how this information can provide useful indicative information about the person to whom the record 
relates. 

  
 Figure one : Information that can be inferred from a name and address 

Within a name and address record it is usually possible to decipher a number of distinct elements: 

 1 : Title 
 2 : Personal name 
 3 : Family name 
 4 : House number or name 
 5 : House number suffix 
 6 : Street name (first part) 
 7 : Street name  (second part)  

8 : Place name / Post Town / County 
 9 : Postcode 

Titles  
Traditionally titles have been used to indicate gender (Mr, Mrs), marital status (Miss) and, particularly in 
academia and the armed forces, rank (Captain, Wing Commander, Professor). 
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Personal names 
Although there are a ŦŜǿ ŜȄŎŜǇǘƛƻƴǎΣ ǎǳŎƘ ŀǎ άwƻōƛƴέΣ Ƴƻǎǘ ƴŀƳŜǎ ǘƘŀǘ ǇŀǊŜƴǘǎ ƎƛǾŜ ǘƻ their children 
provide an unambiguous indication of their gender, except where they are abbreviated (as for instance 
ǿƛǘƘ ά{ŀƳέΣ άWƻέύ. 

¢ƘƻǳƎƘ ǘƘŜǊŜ ŀǊŜ ŜȄŎŜǇǘƛƻƴǎΣ ǎǳŎƘ ŀǎ ά!ƴŘǊŜŀέΣ Ƴƻǎǘ ǇŜǊsonal names imply the same gender in each of 
the different countries in which they are used. 

Naming practices vary widely between different countries, religions and cultures with the result that a 
ǇŜǊǎƻƴΩǎ ǇŜǊǎƻƴŀƭ ƴŀƳŜ ƛǎ ǳǎǳŀƭƭȅ ŀ ǊŜƭƛŀōƭŜ ƛƴŘƛŎator of the culture into which that person has been 
born as well as of his or her gender. 

Personal names can move in and out of favour quite quickly.  As a result many personal names are quite 
effective indicators of the generation that a person belongs to.  This is particularly the case for girls since 
fashion aƳƻƴƎ ƎƛǊƭǎΩ ƴŀƳŜǎ ŀǊŜ ƳƻǊŜ ŦƛŎƪƭŜ ǘƘŀƴ ŦŀǎƘƛƻƴ ŀƳƻƴƎ ōƻȅǎΩ ƴŀƳŜǎΦ  You do not find many 
ǿƻƳŜƴ ƴŀƳŜŘ ά/ƘƭƻŜέ ƳŀǊǊƛŜŘ ǘƻ ƳŜƴ ƴŀƳŜŘ άYŜƴƴŜǘƘέΦ 

Many personal names are generally indicative of social status.   

Compared with the national average people named άwǳǇŜǊǘέ ŀƴŘ άPenelopeέ ŀǊŜ 2.06 and 
1.90 times respectively more likely to live in a neighbourhood characterised by the Mosaic 
ŎƭŀǎǎƛŦƛŎŀǘƛƻƴ άSymbols of Successέ ǿƘƛƭǎǘ peoplŜ ŎŀƭƭŜŘ άBenέ ŀƴŘ άChloeέ are 2.48 and 2.45 
times more likely than average to live ƛƴ ƴŜƛƎƘōƻǳǊƘƻƻŘǎ ƻŦ ǘƘŜ ǘȅǇŜ άUrban Intelligenceέ.   

The origins of names and addresses 

The fact that attributes are knowable about a person from a name and address arises from a number of historical requirements. 

Until recently in Mongolia it was not necessary for an individual to bear a family name.  In Britain such a requirement emerged during 
the period 800 ς 1200.  This reflected the need to be able to distinguish one person from another where the size of a community had 
grown to the extent that more than one person in that community was likely to bear the same personal name. 

The features most likely to be used when ascribing a person a family name  wŜǊŜ ŜƛǘƘŜǊ ŀ ǇŜǊǎƻƴΩǎ ƻŎŎǳǇŀǘƛƻƴ όά{ƳƛǘƘέύΣ ǘƘŜƛǊ 
ŀƴŎŜǎǘǊȅ όάWƻhnsonέύ ƻǊ ǘƘŜ ƭƻŎŀǘƛƻƴ ǿƘŜǊŜ ǘƘŜȅ ƭƛǾŜŘ όά.ǳǊƴǎέύΦ 

The requirement for a property to have an address originated from the need to be able to locate its residents and more recently to 
deliver post and packages to them.  In rural Ireland, where peopleΩǎ place of residence is widely known in the community, there are 
even today many settlements where a street name is not included in ŀ ǇŜǊǎƻƴΩǎ address. 

In Japan the house numbering within a street is not designed for the purpose of easily locating a property since the numbers indicate 
how recently a house was built rather than where it stands in relation to others.  Thus in Japan a house newly added in a street will be 
given the next untaken number in the street.  In Britain such a house is likely be given a suffix such as 10a. 

Most English street names contain two elements.  The second of these indicates the general type of thoroughfare and is unlikely to be 
unique.  The first element is more often than not a more specific ŘŜǎŎǊƛǇǘƻǊ ŀƴŘ ƛǎ ŘŜǎƛƎƴŜŘ ǘƻ ŘƛŦŦŜǊŜƴǘƛŀǘŜ ƻƴŜ άǎǘǊŜŜǘέΣ άǊƻŀŘέ ƻǊ 
άŎƭƻǎŜέ ŦǊƻƳ ŀƴƻǘƘŜǊΦ  In Wales the order of the street name elements is reversed with the general preceding the particular. 

 Before the advent of mechanised sorting the place name indicates the sorting office through which the post needs to be delivered to 
that address.  Until the advent of postcodes it was a requirement that this place name be printed in upper case. 

Whereas until recently the county name was a mandatory element in the address, today most volume mailers structure their names 
and addresses to that there is no address element between the post town and the postcode. 

In Britain there are currently some 1.4 million postcodes.  On average each of these contains in the region of twenty addresses.  
These postcodes contain up to seven characters.  The full postcode less the last two characters is known as a postcode sector.  The 
full postcode less the last three characters is known as a postcode district.  The first one or two alpha characters are known as a 
postcode area.  There are 121 postcode areas, around 3,000 postcode districts and about 10,000 postcode sectors.  Some of the 
districts and sectors are assigned to non residential users of the post such as the Driver and Vehicle Licensing Authority, the Houses of 
Parliament, the head office of the Nationwide Building Society. 
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Given the low levels of social mobility in modern Britain differences in the social class to which Ruperts 
and Penelopes are born are still reflected in the status of the neighbourhoods in which they live their 
working lives and in which they die.  

Some personal names are indicative of region and of religion even within the British Isles.  Thus people 
ǿƘƻ Ŏŀƭƭ ǘƘŜƛǊ ŘŀǳƎƘǘŜǊǎ άwƘƛŀƴƴƻƴέ ŀǊŜ ƭƛƪŜƭȅ ǘƻ ƭƛǾŜ in or to have some ancestral association with 
²ŀƭŜǎ ǿƘƛƭǎǘ ǘƘƻǎŜ ŎŀƭƭŜŘ ά.ǊŜƴŘŀƴέ ŀǊŜ ǘȅǇƛŎŀƭƭȅ ƻŦ LǊƛǎƘ ƻǊƛƎƛƴΦ  άtŀǘǊƛŎƛŀέ ŀƴŘ άaŀǊȅέ ŀǊŜ names more 
likely to be favoured by Roman Catholics whilst in Northern Ireland it is uncommon to find the names 
άWŀƳŜǎέ ƻǊ άDŜƻǊƎŜέ used outside the Protestant community.   

!Řǳƭǘǎ ƛƴ {ƘǊƻǇǎƘƛǊŜ ŀǊŜ пл҈ ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ ōŜŀǊ ǘƘŜ ƴŀƳŜ άwƛŎƘŀǊŘέ ǘƘŀƴ ŀŘǳƭǘǎ ǿƘƻ ƭƛǾŜ ƛƴ 
Norfolk. 

tŜǊǎƻƴŀƭ ƴŀƳŜǎ ǎǳŎƘ ŀǎ ά[ŜǊƻȅέ ŀƴŘ ά9ǊǊƻƭέ ŀǊŜ ƻŦǘŜƴ ŜŦŦŜŎǘƛǾŜ ƛŘŜƴǘƛŦƛŜǊǎ ƻŦ ƳŜƳōŜǊǎ ƻŦ ǘƘŜ .ƭŀŎk 
Community, most of whose family names are equally common among both black and white 
communities.  In the US the black community is much more apt to introduce new personal names than 
the white and Hispanic population. 

Family names  
Family names, like personal names, are strongly indicative of country of origin though, not being related 
to the names of religious figures, they are less indicative than personal names are of either language or 
religion.  

Other than in Eastern Europe (as for example with Martina Navratilova and Hana Mandlikova) family 
names are not indicative of gender.  

As a rule family names are much more indicative than personal names of the region of the country from 
ǿƘƛŎƘ ŀ ǇŜǊǎƻƴΩǎ ŀƴŎŜǎǘƻǊǎ ƻǊƛƎƛƴŀǘŜŘΦ  .ŜŎŀǳǎŜ ŦŀƳƛƭȅ ƴŀƳŜǎ ŀǊŜ ƛƴƘŜǊƛǘŜŘ ǿhilst personal names are 
chosen by the parents, family names provide a better indication of the country or region of origin of 
distant rather than recent forebears.  Thus as Poles assimilate in Britain and America they may give their 
children English personal names whilst continuing to keep their distinctively Polish family names.  The 
practice of replacing ones birth name with an English sounding family name has been a distinctive habit 
among both the Jewish and the Chinese communities.  

Many family names ŀǊŜ ƳǳŎƘ ƳƻǊŜ ŎƭƻǎŜƭȅ ǊŜƭŀǘŜŘ ǘƻ ŀ ǇŜǊǎƻƴΩǎ Řƛǎǘŀƴǘ ǊŜƎƛƻƴ ƻŦ ƻǊƛƎƛƴ ǘƘŀƴ ǇŜƻǇƭŜ 
realise.  Thus the distribution of family names is as helpful for the mapping of migration patterns within 
countries as between countries. 

 The family name άWebberέΣ ǘƘƻǳƎƘ ŀ common and longstanding family name, is nonetheless ten 
times more common in the region in which it originated, North and East Devon and West Somerset, 
than in Britain as a whole.  

Unlike personal names, family names are not indicative of status among the white British population.  
However among immigrant groups, such as from South Asia, family names vary significantly according to 
caste.  Since better educated immigrants come from different parts of the sub Continent then this too 
causes some family names to have much higher status than others.   

Address types 
Addresses often provide useful clues as to the characteristics of building structure. 

/ǳǎǘƻƳŜǊǎ ǿƘƻ ƭƛǾŜ ŀǘ ŀŘŘǊŜǎǎŜǎ ǿƛǘƘ ŀ ǎǳŦŦƛȄΣ ǎǳŎƘ ŀǎ άмсŀέ ŀǊŜ ǇŀǊǘƛŎǳƭŀǊƭȅ ƭƛƪŜƭȅ ǘƻ ƭƛǾŜ ƛƴ Ŧƭŀǘǎ ǿƘƛŎƘ 
are not purpose built but converted from houses which are no longer suited to single family occupation.  
Of course this is not always the case but very much more often than would be expected on a random  
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Why does the world have so many names? 

At first sight it seems amazing that there are so many different names by which people are called when so many different people share just a few common 
names. 

!ƭǘƘƻǳƎƘ Ƴƻǎǘ ǇŜƻǇƭŜ ōŜŀǊ ƴŀƳŜǎ ǿƘƛŎƘ ŀǊŜ ǊŜƭŀǘƛǾŜƭȅ ŎƻƳƳƻƴΣ ǎǳŎƘ ŀǎ ά5ŀǾƛŘέ ŀƴŘ ά{ƳƛǘƘέΣ ǘƘŜǊŜ ƛǎ ŀ ƭƻƴƎ ǘŀƛƭ ƻŦ ǾŜǊȅ ǳƴŎƻƳƳon names, both personal 
names and family names.  Indeed in Britain as many as half the personal names and family names that are found on the largest database of names have one 
occurrence only. 

This happens for a number of reasons: 

1 : Complex names 

²Ƙƛƭǎǘ Ƴƻǎǘ ŎƻƳƳƻƴ ƴŀƳŜǎ ŀǊŜ άǎƛƳǇƭŜέΣ ƛƴ ǘƘŀǘ ǘƘŜȅ Ŏƻƴǘŀƛƴ ƻƴŜ ŜƭŜƳŜƴǘ ƻƴƭȅΣ Ƴŀƴȅ ƻŦ ǘƘŜǎŜ ǊŀǊŜ ƴŀƳŜǎ ŀǊŜ άŎƻƳǇƭŜȄέΣ ǘƘŀǘ ƛǎ ǘƻ ǎŀȅ ǘƘŀǘ ǘƘŜȅ Ŏƻƴǘŀƛƴ 
more than one element.  In Britain a number of people bear hyphenated or double barrelled family names, such as that of the recent Conservative party 
leader ά5ǳƴŎŀƴ {ƳƛǘƘέ.  The number of possible hyphenated names is clearly very much larger than the number of simple names.  As a result many of these 
complex names have very few bearers. 

Complex names are particularly common among people from China, Spain and Wales each of whose cultures contain a relatively limited stock of family names. 
¢ƘŜ ƧƻƛƴƛƴƎ ǘƻƎŜǘƘŜǊ ƻŦ άDǊƛŦŦƛǘƘǎέ ŀƴŘ άWƻƴŜǎέ ƛƴǘƻ άDǊƛŦŦƛǘƘ WƻƴŜǎέ ƘŜƭǇǎ ǘƻ ŘƛǎǘƛƴƎǳƛǎƘ ŀ ǇŜǊǎƻƴ ŦǊƻƳ ƻǘƘŜǊǎ ǿƘƻ ōŜŀǊ ŀ ǎƛmilar common family name.  

In other countries, such as Sri Lanka and Laos, names such as άtƘŀƴƎƭǳŀƴƎƳŀƭŀȅέ ƻǊ ά{ǳǊƛȅŀƴŀǊŀȅŀƴŀƴέ ƛƴŎƻǊǇƻǊŀǘŜ ǿƘƻƭŜ ŘŜǎŎǊƛǇǘƛǾŜ ŜȄǇǊŜǎǎƛƻƴǎ ƳǳŎƘ ƛƴ ǘƘŜ 
ƳŀƴƴŜǊ ƻŦ ǎƻƳŜ ƻŦ ²ŀƭŜǎΩǎ ƭƻƴƎŜǊ ǇƭŀŎŜ ƴŀƳŜǎΦThe result is a very large stock of different family names with very few bearers of each one.  

2 : Corruptions 

Since most family names were assumed long before literacy became universal it was common for different clerks to represent the same family name in many 
ŘƛŦŦŜǊŜƴǘ ǿŀȅǎΦ   ¢Ƙǳǎ ƛƴ ǘƘŜ ¦Y ǘƘŜ ǾŀǊƛƻǳǎ ƴŀƳŜǎ ά²ƛƭǎƘŜŜǊέΣά²ƛƭǎƘŜǊέΣ ά²ƛƭǎƘŜǊŜέ ŀƴŘ ά²ƛƭǎƘƛǊŜέ ŀǎ ǿŜƭƭ ŀǎ ά²ƛƭƭǎƘŜŜǊέΣ ά²ƛƭƭǎƘŜǊέΣ ά²ƛƭƭǎƘŜǊŜέ ŀƴŘ 
ά²ƛƭƭǎƘƛǊŜέ ŀǊŜ ŀƭƭ ƭƛƪŜƭȅ to be corruptions of the name which indicated a person originating from the county of ά²ƛƭǘǎƘƛǊŜέΦ 

3 : Transliterations resulting from migration 

Many of the less common family names in current use in North America are adaptations of the names of early German, Dutch and Polish immigrants.  The 26 
¦{ ŀŘǳƭǘǎ ǿƘƻ ǎƘŀǊŜ ǘƘŜ ƴŀƳŜ ά²ŜƭǘȊōŀǊƪŜǊέ ŀǊŜ ŀƭƳƻǎǘ ŎŜǊǘŀƛƴƭȅ ǘƘŜ ŘŜǎŎŜƴŘŀƴǘǎ ƻŦ ŀ Ŧamily which before it migrated to America bore the name 
ά²ŜƭǘȊōŀŎƘŜǊέΦ 

4 : Adaptations resulting from transliteration into new character sets 

Many names in current use were brought to the West by migrants from cultures which used alphabets other than the Roman one.  Clearly there is no single 
ŎƻǊǊŜŎǘ ǿŀȅ ƻŦ ǘǊŀƴǎƭŀǘƛƴƎ ǘƘŜ wǳǎǎƛŀƴ ƴŀƳŜ ǿƘƛŎƘ ƛǎ ƴƻǿ ǾŀǊƛƻǳǎƭȅ ǊŜǇǊŜǎŜƴǘŜŘ ŀǎ ά½ŜƴȅŀέΣ ά½ƘŜƴȅŀέΣ ά½Ŝƴƛŀέ ƻǊ ά·ŜƴȅŀέΦ 

5 : Returns to authentic spelling 

άCŜŀǊƎƘŀƭέ ƛǎ ŀ example of an Irish personal name which has historically been represented in its 9ƴƎƭƛǎƘ ŦƻǊƳΣ ƛƴ ǘƘƛǎ ŎŀǎŜ άCŜǊƎŀƭέΣ Lƴ ǘƘŜ ¦{ ǘƘŜǊŜ ŀǊŜ ун 
ƻŎŎǳǊǊŜƴŎŜǎ ƻŦ άCŜǊƎŀƭέ ŀǎ ŀƎŀƛƴǎǘ only ǘǿƻ ƻŦ άCŜŀǊƎƘŀƭέ ōǳǘ ƛƴ ŦǳǘǳǊŜ ȅŜŀǊǎ ƛǘ ƛǎ ǇƻǎǎƛōƭŜ ǘƘŀǘ ǘƘŜ ƻǊƛƎƛƴŀƭ DŀŜƭƛŎ ŦƻǊƳ Ƴŀȅ grow to outnumber its Anglicised 
equivalent.   Similar changes are occurring with Welsh and Scottish as well as Irish names. 

6 : Ignorance 

The UK electoral roll is a mŀƧƻǊ ƛƴǇǳǘ ƛƴǘƻ 9ȄǇŜǊƛŀƴΩǎ ƳŀǎǘŜǊ ŦƛƭŜ ƻŦ .ǊƛǘƛǎƘ ƴŀƳŜǎ ό¦Y/55ύ.  This register is updated by local authorities who send 
questionnaires to each property asking a member of the household to fill in the details of all persons regularly living at that address.  From the responses that 
are received it is evident that there are a significant number of questionnaire respondents who are unable to spell the names of the people who live at their 
address. άJacquielynέ and άJacquellineέ ŀǊŜ ǘǿƻ ƻŦ ƻǾŜǊ fifty different UK representationǎ ƻŦ ǘƘŜ ƴŀƳŜ άWŀŎǉǳŜƭƛƴŜέ ŀƴŘ probably originate from people not 
ƪƴƻǿƛƴƎ Ƙƻǿ ǘƻ ǎǇŜƭƭ ƻǘƘŜǊ ǇŜƻǇƭŜΩǎ ƴŀƳŜǎ. 

7 : Keying errors 

Whilst at the margin it is difficult to distinguish between a name which has been mis-spelt and one which has been incorrectly data entered, it is clear that 
data entry errors do contribute to a significant proportion of the rare names found on the UKCDD and other national registers. Bearing in mind that many 
ƴŀƳŜǎ ŀǊŜ ƪŜȅŜŘ ōȅ ǇŜƻǇƭŜ ǿƻǊƪƛƴƎ ƛƴ Ŏŀƭƭ ŎŜƴǘǊŜǎΣ Ƴŀƴȅ ƻŦ ǿƘƛŎƘ ŀǊŜ άƻŦŦ-ǎƘƻǊŜέΣ it is inevitable that many entries will incorporate phonetic errors and in the 
case of άbƴǘƘƻƴȅέ όά!ƴǘƘƻƴȅέύ ŀƴŘ άhƛŜƎέ όάhƭŜƎέύΣ ǎƛƳǇƭŜ ƪŜȅƛƴƎ ŜǊǊƻǊǎΦ  ¢ƘŜ ¦Y/55 Ŏƻƴǘŀƛƴǎ ƻǾŜǊ ŀ ƘǳƴŘǊŜŘ ŀŘǳƭǘǎ ǎŜŜƳƛƴƎƭȅ ǿƛǘƘ ǘƘŜ ŦŀƳƛƭȅ ƴŀƳŜ ά{ƳƛƘǘέΦ 

8 : Inconsistency in character sets 

Particularly where names originate from Germany and Scandinavia we find that a single name can be represented in more than one form according to the 
characters available on the keyboard. 

9 : Creativity 

Whilst some cultures rigidly prescribe a list from which parents can choose a name for their newborn children, others allow and indeed encourage novel 
representaǘƛƻƴǎ ƻŦ ǘǊŀŘƛǘƛƻƴŀƭ ƴŀƳŜǎ ƻǊ ŜǾŜƴ ƴŜǿ άƳŀŘŜ ǳǇέ ƴŀƳŜǎ ǎǳŎƘ ŀǎ ά¢ȅƴŜƛǎƘŀέ όŀƴ ŜǎǘƛƳŀǘŜŘ мпл ŀŘǳƭǘ ƻŎŎǳǊǊŜƴŎŜǎ ƛƴ ǘƘŜ ά²ŜǎǘέύΣ Daneisha (84) and 
άYŀƳŜƛǎƘŀ όмлоύΦ   Black Americans are the most prolific at coining original personal names and many of them, such as the three listed above, delight in 
applying vogue endings (-eisha) to a traditional personal name. 
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basis.  People who live at addresses of this type are less likely than average to respond to a mail shot 
offering insurance against the breakdown of a central heating boiler. 

AŘŘǊŜǎǎŜǎ ƻŦ ǘƘŜ ŦƻǊƳ άŦƭŀǘ пέ ǎŜƭŘƻƳ ƘŀǾŜ ƎŀǊŘŜƴǎΦ  If their residents ever visit a garden centre it will 
typically be to buy indoor plants. 

Residents in both types of property are significantly less likely than the national average to live in 
households containing ŎƘƛƭŘǊŜƴΦ  wŜǎƛŘŜƴǘǎ ƛƴ ŀŘŘǊŜǎǎŜǎ ƻŦ ǘƘŜ ǘȅǇŜ άмсŀέ ŀǊŜ ŜǎǇŜŎƛŀƭƭȅ ƭƛƪŜƭȅ ǘƻ be 
young, single and private renters.  This population is disproportionately more mobile than people living 
in other address types. 

Other common categories of address take the form of named houses and of farms. 

 When re-building their geodemographic classification ǎȅǎǘŜƳ άaƻǎŀƛŎέΣ Experian count the 
proportion of addresses in each postcode which have house names and the proportion which 
ƛƴŎƻǊǇƻǊŀǘŜ ǘƘŜ ǿƻǊŘ άCŀǊƳέ ƛƴ ǘƘŜ ǊŜƭŜǾŀƴǘ ŀŘŘǊŜǎǎ ƭƛƴŜΦ  ¢Ƙƛǎ ƛƴŦƻǊƳŀǘƛƻƴ ƛǎ ŎƻƳōƛƴŜŘ ǿƛǘƘ 
some 200 other data items to determine the optimal classification code for each postcode. 

Named houses used to be more common in urban areas than they are today when they tend to be 
found only in the most exclusive neighbourhoods.  Today named houses are disproportionately common 
in the deep countryside.  Among the different names that people have use to distinguish their homes 
some indicate larger and more expensive properties than others.  Statistics show at on average a person 
ƭƛǾƛƴƎ ƛƴ ά.ŀŘƎŜǊǎ Iƻƭǘέ ƻǊ ŀƴȅ ƘƻǳǎŜ ƴŀƳŜ ǎǘŀǊǘƛƴƎ ǿƛǘƘ ά¢ƘŜ hƭŘ ΧΦΦέ  is likely to be much more wealthy 
ǘƘŀƴ ŀ ǊŜǎƛŘŜƴǘ ƻŦ άLǾȅ /ƻǘǘŀƎŜέΦ 

Ȱ3ÔÒÅÅÔȱ ÎÁÍÅÓ 
Street names can also provide interesting insights into the likely period when the street was developed 
and into the likely status of the neighbourhood.  It has been shown that people who live in 
thoroughfares whose name ends ƛƴ  ά¸ŀǊŘέΣ έ/Ǌƻǎǎέ ƻǊ ά.ǳƛƭŘƛƴƎǎέ are the most likely to live in the older 
parts of town or, in the caǎŜ ƻŦ ά/ƻƳƳƻƴέ ŀƴŘ ά[ŀƴŜέ όǘƘƻǳƎƘ άPark Laneέ ƛƴ [ƻƴŘƻƴ is an exception), 
the oldest parts of villages. 

Thoroughfares described ŀǎ άSǘǊŜŜǘǎέ ŀǊŜ ǘƘŜ Ƴƻǎǘ ƭƛƪŜƭȅ ǘƻ ŘŀǘŜ ŦǊƻƳ ǘƘŜ ƭŀǘŜ ±ƛŎǘƻǊƛŀƴ ǇŜǊƛƻŘΦ άwƻŀŘǎέ 
are also mostly pre-1914.  Inter-war developments were often described ŀǎ άDŀǊŘŜƴǎέ ƻǊΣ ŜǎǇŜŎƛŀƭƭȅ ƛŦ 
built by local authoritiesΣ ά/ǊŜǎŎŜƴǘǎέΦ tost war private estate developers were more likely to favour 
ά²ŀysέ ŀƴŘΣ ǳƴǘƛƭ ǘƘŜ Ŏǳƭ-de-sac fell out of favour with town ǇƭŀƴƴŜǊǎΣ ά/ƭƻǎŜǎέΦ 

 The types of streets which are most likely to occur in neighbourhoods of high social status are 
ƻƴŜǎ ǿƘƛŎƘ ŜƴŘ ƛƴ άWoodέΣ άCommonέΣ άChaseέ ŀƴŘ άOrchardέΦ  ¢ƘŜ ǘȅǇŜǎ ƻŦ ǎǘǊŜŜǘ ǿƘƛŎƘ ŀǊŜ 
Ƴƻǎǘ ƭƛƪŜƭȅ ǘƻ ƻŎŎǳǊ ƛƴ ƴŜƛƎƘōƻǳǊƘƻƻŘǎ ƻŦ ƭƻǿ ǎƻŎƛŀƭ ǎǘŀǘǳǎ ŀǊŜ ƻƴŜǎ ǿƘƛŎƘ ŜƴŘ ƛƴ άStreetέΣ 
άWalkέΣ άSquareέ ŀƴŘ άPathέΦ 

The names which form the descriptive element in street names also have a pattern.  The earliest 
thoroughfares were typically named after the places in whose direction they leŘ όǎǳŎƘ ŀǎ άhƭŘ YŜƴǘ 
wƻŀŘέ) whilst early Victorian developers would commonly name their thoroughfares after noble families 
όάDǊƻǎǾŜƴƻǊέΣ άDǊŀŦǘƻƴέ for example).  The names of counties and places, poets, statesmen and imperial 
battles would lend attraction to new housing built to meet the needs of late Victorians whilst in the 
Edwardian period it became common to name thoroughfares after attractive holiday destinations. 

 6%  of all .ǊƛǘƛǎƘ ǎǘǊŜŜǘǎ Ŧŀƭƭ ǿƛǘƘƛƴ ǘƘŜ ǘǿƻ aƻǎŀƛŎ ŎŀǘŜƎƻǊƛŜǎ άIndustrial Gritέ ŀƴŘ άCoronation 
StreetέΦ  ¸Ŝǘ оо҈ ƻŦ ŀƭƭ ƻŎŎǳǊǊŜƴŎŜǎ ƻŦ ŀ άCoronation Streetέ Ŧŀƭƭ ǿƛǘƘƛƴ ƻƴŜ ƻǊ ƻǘƘŜǊ ƻŦ ǘƘŜǎŜ ǘǿƻ 
categories.  
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The emphasis of inter war development on gardens and greenery led to a fashion in naming 
thoroughfares after common English trees whilst local authorities, particularly those controlled by 
Labour, considered it culturally correct to name their estates after lakes in the English Lake District. 

Post war developers have found it easier to attract buyers if the name of a development includes 
references to more exotic species of flora and fauna.  Young children are more likely to live in ά!ǾƻŎŜǘ 
/ƭƻǎŜέ than in άhŀƪŘŜƴŜ DŀǊŘŜƴǎέΦ 

Postcodes 
The postcode element in the address is the basis on which a number of consultancy organisations, of 
which Experian has been the most successful, have developed neighbourhood classification systems.  
This form of classification, developed initially to help target government funding of inner city 
programmes in Liverpool to neighbourhoods with greatest need, has subsequently been developed in 
such a way as to classify each of .ǊƛǘŀƛƴΩǎ мΦп Ƴƛƭƭƛƻƴ ǇƻǎǘŎƻŘŜǎ ƛƴǘƻΣ ƛƴ ǘƘŜ ŎŀǎŜ ƻŦ 9ȄǇŜǊƛŀƴΩǎ aƻǎŀƛŎ 
classification, one of 61 different neighbourhood categories. 

The rationale for such classifications is that when compared with the late 19th and early 20th centuries, a 
ǇŜǊǎƻƴΩǎ ƻŎŎǳǇŀǘƛƻƴ ƛǎ ōŜŎƻƳƛƴƎ ŀ ƭŜǎǎ ŀƴŘ ƭŜǎǎ ŜŦŦŜŎǘƛǾŜ ƛƴŘƛŎŀǘƻǊ ƻŦ ǘƘŜƛǊ ǎǘŀǘǳǎΦ  {ƛƴŎŜ ǘƘŀt time the 
type of neighbourhood a person lives in has become a correspondingly more effective predictor of their 
status. 

The use of the postcode in customer insight rests of two principal assumptions.  The first is that in any 
post-industrial society there is typically a limited set of different types of residential neighbourhoods in 
which consumers live.  In most countries it is suggested that a neighbourhood can be quite effectively 
described in terms of one of the 60 of so different categories into which a neighbourhood classification 
system divides their national population.  

The second assumption is that residents in any one of these categories are likely to be broadly similar in 
terms of their consumption of products, services, media and channels wherever in the country such 
neighbourhoods are found.  When tested using national market research surveys this assumption 
appears to hold true for most categories of household expenditure. 

Since postcodes are typically held as an element of the address on virtually all customer records it is 
relatively simple for an organisation to establish the type of neighbourhood in which their customers 
live.  From this it is not difficult to determine which types of neighbourhood generate disproportionate 
numbers of customers compared with their presence in the population at large; which are the most 
responsive to mail shots; which are the most likely to spend their money on which products and 
services; which tend to make use of which channels or media and which are the most profitable to 
serve. 
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D26 : Ties of Community / South Asian Industry

Aberdeen Place, Bradford, BD7 2HG

Ivy Road, Luton, LU1 1DL Edmundson Road, Blackburn, BB2 1HL

Osborn Road, Sparkbrook, Birmingham, B11 1TT

 
Figure two : Four streets characterised by Mosaic type H26, South Asian Industry 

Likewise when a survey company retains the postcode of each survey respondent and uses it to identify 
the type of neighbourhood in which the respondent lives, then it is possible for the survey company to 
identify the types of neighbourhood in which survey respondents are most likely to purchase particular 
brands and services.  Advertisers can then use this information to find the customers on their own files 
who, by virtue of living in the neighbourhoods which are best for these brands and services, are 
probably the most suitable prospects to promote these products to.  In this way the targeting of new 
customers can be made more efficient and communications to existing customers more relevant. 

Attributes that can be inferred from name and address  
Lƴ ǎǳƳƳŀǊȅ ǘƘŜǊŜŦƻǊŜ ŀ ŎƻƳǇƭŜǘŜ ǊŜŎƻǊŘ ƻŦ ŀ ǇŜǊǎƻƴΩǎ ƴŀƳŜ ŀƴŘ ŀŘŘǊŜǎǎ Ŏŀƴ ǇǊƻǾƛŘŜ ƛƴŘƛŎŀǘƛǾŜ όǘƘƻǳƎƘ 
never conclusive) evidence of: 

 General level of affluence 
 Life stage 
 Gender 
 Marital status (of women) 
 Ethnic and regional origins 
 Age and form of the dwelling 
 Level of urbanisation (as between city and country) 

Here are some examples from the UK of how culturally predictive a name can be:  

LŦ ȅƻǳǊ ƴŀƳŜ ƛǎ άVeraέ ȅƻǳ ŀǊŜ ǘǿŜƴǘȅ ƻƴŜ ǘƛƳŜǎ ŀǎ ƭƛƪŜƭȅ ǘƻ ƭƛǾŜ ƛƴ ŀ ƘƻǳǎŜ ǿƛǘƘ ŀ άCyrilέ ǘƘŀƴ ƛŦ 
ȅƻǳǊ ƴŀƳŜ ƛǎ ǎƻƳŜǘƘƛƴƎ ƻǘƘŜǊ ǘƘŀƴ ά±ŜǊŀέΦ  [ƛƪŜǿƛǎŜ ǇŜƻǇƭŜ ŎŀƭƭŜŘ άIrisέ ŀǊŜ ŦƛŦǘŜŜƴ ǘƛƳŜǎ ƳƻǊŜ 
ƭƛƪŜƭȅ ǘƻ ƭƛǾŜ ǿƛǘƘ ŀ άSydneyέ ŀƴŘ ǇŜƻǇƭŜ ŎŀƭƭŜŘ άEricέ ŀǊŜ ǘƘƛǊǘŜŜƴ ǘƛƳŜǎ ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ ƭƛǾŜ ǿƛǘƘ ŀ 
άMavisέΦ 

! ǇŜǊǎƻƴ ǿƘƻ ōŜŀǊǎ ǘƘŜ ƴŀƳŜ άJoseέ ƛǎ но ǘƛƳŜǎ ƳƻǊŜ ƭƛƪŜƭȅ ǘƘŀƴ ŀ ǇŜǊǎƻƴ ƴƻǘ ƴŀƳŜŘ άJoseέ to 
ƭƛǾŜ ŀǘ ŀƴ ŀŘŘǊŜǎǎ ǿƛǘƘ ŀ ǇŜǊǎƻƴ ƴŀƳŜŘ άMariaέ. 

άHollyέΣ ŀ ȅƻǳƴƎ ǳǇ-market female name, is most ŎƻƳƳƻƴƭȅ ŦƻǳƴŘ ƛƴ ƘƻǳǎŜƘƻƭŘǎ ǿƘŜǊŜ ŀ άBenέ 
is also present, at four times the frequency that would be expected on a random basis.  By 
ŎƻƴǘǊŀǎǘ άKayleighέΣ ŀ ƎƛǊƭΩǎ ƴŀƳŜ ōŜŀǊƛƴƎ ŦŜǿ Ŏƻƴƴƻǘŀǘƛƻƴǎ ƻŦ ǎƻǇƘƛǎǘƛŎŀǘƛƻƴΣ ƛǎ Ƴƻǎǘ ƭƛƪŜƭȅ ǘƻ ōŜ 
ŦƻǳƴŘ ƭƛǾƛƴƎ ǿƛǘƘ άWayneέΣ ŀƎŀƛƴ ōȅ ŀ ƳŀǊƎƛƴ ƻŦ ŦƻǳǊ ǘƛƳŜǎ ǘƘŜ ƴŀǘƛƻƴŀƭ ŀǾŜǊŀƎŜΦ 
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Both άGarethέ ŀƴŘ άGwynethέ ŀǊŜ names which are common in Wales.  This is why people called 
άGarethέ ŀǊŜ рΦс ǘƛƳŜǎ ŀǎ ƭƛƪŜƭȅ ŀǎ ǘƘŜ ǇƻǇǳƭŀǘƛƻƴ ŀǘ ƭŀǊƎŜ ǘƻ share the same address as a 
άGwynethέ. 

 

A4 : Practical issues involving  the use of names in customer analysis  
 

It is easy to understand why many people should have some reservations when they encounter for the 
first time the idea of using names for customer insight. 

Their reservations typically to fall into five general categories.  They ask: 

Iƻǿ ǊŜƭƛŀōƭȅ Ŏŀƴ ƻƴŜ ƛƴŦŜǊ ŀ ǇŜǊǎƻƴΩǎ ŜǘƘƴƛŎƛǘȅ ŀƴŘ ǘƘŜƛǊ ƎŜƴŘŜǊ ŦǊƻƳ ǘƘŜƛǊ ƴŀƳŜ? 

How can one classify people who are of mixed origins?  

Is the practice legal? 

Is the practice ethical? 

Does the process not discriminate against women? 

Before addressing the first two of these objections it is important to consider for what purposes it is 
necessary for information on gender and ethnicity to be 100% accurate and for what purposes it is 
necessary only for information to be approximately accurate. 

For what applications does information on gender and ethnicity need to be 100% accurate?  
Business analysts in customer insight departments typically take care to distinguish between the 
requirements of their organisations foǊ άŘŜŦƛƴƛǘƛǾŜέ ŀǎ ŘƛǎǘƛƴŎǘ ŦǊƻƳ άƛƴŘƛŎŀǘƛǾŜέ ƛƴŦƻǊƳŀǘƛƻƴΦ 

An example ƻŦ άŘŜŦƛƴƛǘƛǾŜέ (ƻǊ άмлл҈ ŀŎŎǳǊŀǘŜέ) information data is date of birth.  A government 
department requires data to be άŘŜŦƛƴƛǘƛǾŜέ ǿhen it communicates with individuals about their eligibility 
for tax rebates or pension entitlements or when it deals with matters involving securityΦ  ά5ŜŦƛƴƛǘƛǾŜέ 
data are also necessary in situations where an organisation wishes to make explicit reference to a 
ŎǳǎǘƻƳŜǊΩs attributes in a communication.  For instance if a bank wishes to write to those of its 
customers who are of Greek origin in Greek, then it would be practical to do this only if it had previously 
obtained άŘŜŦƛƴƛǘƛǾŜέ ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǘƘŜ ƭƛƴƎǳƛǎǘƛŎ ǇǊŜŦŜǊŜƴŎŜǎ ƻŦ ƛƴŘƛǾƛŘǳŀƭ ŎǳǎǘƻƳŜǊǎΦ 

An examplŜ ƻŦ άƛƴŘƛŎŀǘƛǾŜέ ƛƴŦƻǊƳŀǘƛƻƴ ƛǎ ǘƘŀǘ ŀ ǇŜǊǎƻƴ Ƙŀǎ ŀ ¢ǳǊƪƛǎƘ ƴŀƳŜΦ  ! charity requires 
άƛƴŘƛŎŀǘƛǾŜέ ƛƴŦƻǊƳŀǘƛƻƴ ǿƘŜƴ ƛǘ ǿŀƴǘǎ ǘƻ ƪƴƻǿ whether people of Turkish origins are more or less 
common among its donor base than people of other origins.  Unless it is intending to communicate with 
its Turkish donors in Turkish it is not essential that the ethnic identity of each individual donor be 
definitively known.  The objective of the analysis is to understand the attributes of the donor base as a 
whole.  To do this the charity seeks to know whether the number donors with Turkish names is large or 
small in relation to what might be expected on a random basis, not to know which specific donors are 
Turkish and which are not. 

²ƘŜƴ ǳǎƛƴƎ άƛƴŘƛŎŀǘƛǾŜέ ƛƴŦƻǊƳŀǘƛƻƴ ƛǘ ƛǎ important: 

 1 : that any errors in the accuracy of the information are randomly distributed rather than 
concentrated among particular genders, age groups or geographic areas. 

 2 : that it is possible to compare the proportion of donors who have Turkish names with the 
proportion of some base population whose names are Turkish.  In this case the charity needs to be able 
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to benchmark the relative size of its Turkish donor base against what would have been expected if its 
donors were drawn at random form the country or the region as a whole. 

Say, having coded its donor file, the charity then wishes to undertake an appeal following an earthquake 
ƛƴ ¢ǳǊƪŜȅΦ  ²ƛǘƘ ƴŀƳŜǎ ƻƴƭȅ άƛƴŘƛŎŀǘƛǾŜƭȅέ ŎƻŘŜŘΣ ƛǘ Ƴŀȅ ƴƻƴetheless consider the information adequate 
for making an especial request for donations from people with Turkish names though it would be unwise 
to make this request in Turkish ƻǊ ǘƻ ƛƳǇƭȅ ǘƘŀǘ ǘƘŜ ŎƘŀǊƛǘȅ ƘŀŘ άŘŜŦƛƴƛǘƛǾŜέ ƪƴƻǿƭŜŘƎŜ ƻŦ ǘƘŜ identity of 
the people to which it sent its appeal. 

In such a situation the charity may consider it appropriate to target donors with Turkish names but to 
phrase its message in such a way that it would not give offense to a person who was not of Turkish 
origin.  To minimise the risk of mailing people who are not of Turkish origin the charity might decide only 
to target people both of whose (personal and family) names were Turkish.  Alternatively, to maximise 
response, it might decide to target people either of whose personal or family name was Turkish. 

 In 2007 Surrey Police initiated a communications campaign to inform residents how best to 
respond to racial harassment.  Previously such a campaign might have been communicated using 
adverts placed on posters in bus stop shelters or on public transport, since these are sites to 
which potential victims of harassment are relatively more likely to be exposed compared with 
white Surrey residents due to their lower than average earnings.  Instead the police decided to 
identify from the electoral register for Surrey the 2% of names which were most likely to belong 
to minorities which it considered most at risk from racial harassment.  For the police it was more 
important that the names were correctly coded according to their risk of harassment than that 
the names could distinguish accurately between different types of South Asian and Muslim 
minority, two of the groups most at risk of racial attack. 

!ƎŜΣ ƎŜƴŘŜǊ ŀƴŘ όŀǊƎǳŀōƭȅύ ŜǘƘƴƛŎƛǘȅ ŀǊŜ ŜȄŀƳǇƭŜǎ ƻŦ ŎƭŀǎǎƛŦƛŎŀǘƛƻƴǎ ǿƛǘƘ άŘŜŦƛƴƛǘƛǾŜέ ŀƴǎǿŜǊǎΦ  
Classifications such as type of neighbourhood are of necessƛǘȅ άƛƴŘƛŎŀǘƛǾŜέ ǎƛƴŎŜ ǘƘŜǊŜ ƛǎ no definitive set 
of categories which indicate what type of neighbourhood a person lives in.  Even where a category can 
ōŜ άŘŜŦƛƴƛǘƛǾŜέΣ ǎǳŎƘ ŀǎ ǎƻŎƛŀƭ ŎƭŀǎǎΣ ƛǘ ƛǎ ƻŦǘŜƴ ǳǎŜŘ ŀǎ ŀƴ ƛƴŘƛŎŀǘƛǾŜ ŎƭŀǎǎƛŦƛŎŀǘƛƻƴΣ ƛƴ ǘhis case as an 
indirect proxy for level of affluence.  Since we have no definitive measure of the affluence of each 
member of the population we can not measure how accurately Mosaic or social class acts as a proxy for 
ŀ ǇŜǊǎƻƴΩǎ level of affluence. 

If we are willing to use measures which are indicative of affluence should we not be equally willing to 
use measures which are indicative of ethnic origin? 

Evaluating the accuracy of names as an indicator of ethnicity  
Judging how accurately we can ƛƴŦŜǊ ŀ ǇŜǊǎƻƴΩs ethnicity from their name would be easier if there were 
ŀ ŘŜŦƛƴƛǘƛǾŜ άƎƻƭŘ ǎǘŀƴŘŀǊŘέ ōȅ ǿƘƛŎƘ ƻƴŜ ŎƻǳƭŘ ŎƻƳǇŀǊŜ ǘƘŜ ǊŜǎǳƭǘǎ of a system of inference with actual 
ƛƴŦƻǊƳŀǘƛƻƴ ƻƴ ǇŜƻǇƭŜΩǎ ŜǘƘƴƛŎƛǘy.  In practice the evaluation of the accuracy of names as indicators of 
ethnicity is more difficult that it would initially appear to be for the following reasons. 

Does everyone have a single, unambiguous identity?  
International migration is one of a number of factors which can ƳŀƪŜ ǎƻƳŜ ǇŜƻǇƭŜΩǎ ethnic identity hard 
to define unambiguously. 

 Rohan Kanhai is the name of a West Indian cricketerΦ  ¢ƘŜ ƴŀƳŜ άYŀƴƘŀƛέ ƻǊƛƎƛƴŀǘŜǎ ŀƳƻƴƎ 
people from what is now known as Guyana who are of South Asian descent.  Rohan Kanhai could 
be said to be of (Asian) Indian origin, of South American origin, of Guyanese origin or of West 
Indian origin.  The name suggests South Asian Caribbean as an origin.  This category could be 
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grouped with others into broader classes of name on the basis of either culture (Indian) or of 
religion (Hindu) or of geography (South American and Caribbean) according to the purposes for 
which an ethnic classification was required.  Can we say that as a description of Rohan Kanhai 
any one of these categorisations is true, the others false? 

A second set of problems relate to the specificity of geographical units that we use to record ethnic 
identity.  Cultural differences within South Asia are arguably as great as they are in Europe.  Yet official 
statistics use country of origin to categorise South Asians into just four categories whereas Europeans 
are coded into over thirty categories. 

 άChopdatέ ŀƴŘ άLoonatέ ŀǊŜ ǘǿƻ ǎǳǊƴŀƳŜǎ ŎƻƳƳƻƴ ƛƴ bƻǊǘƘ 9ŀǎǘ [ŀƴŎŀǎƘƛǊŜΣ ŀ ǊŜƎƛƻƴ ƻŦ .Ǌƛǘŀƛƴ 
where most members of minority populations are from Pakistan.  Both surnames are Indian.  But 
within India both surnames are from Gujerat, a region of India which borders on Southern 
Pakistan.  The Gujerati minority in Britain comes predominantly from rural India and has a much 
lower standard of education and has enjoyed much less financial success since arriving in Britain 
than people from other regions of India.  Should people who bear these two surnames be classed 
as South Asians, as Indians or as people from Gujerat?  LŦ ǘƘŜȅ ǊŜǇƭƛŜŘ άDǳƧŜǊŀǘƛέ to the ethnicity 
question on a research survey their answers ǿƻǳƭŘ ǇǊƻǇŜǊƭȅ ōŜ ŎƻǊǊŜŎǘŜŘ ǘƻ άLƴŘƛŀƴέ to conform 
to official statistical categories.  Would this be an improvement?  

How should we classify  people of mixed origin?  
Another ǎŜǘ ƻŦ ǇǊƻōƭŜƳǎ ǊŜƭŀǘŜǎ ǘƻ ǘƘŜ ƭŜǾŜƭ ƻŦ ŀ ǇŜǊǎƻƴΩǎ ŀǎǎƛƳƛƭŀǘƛƻƴΦ  In general we find that the more 
generations a family have lived in Britain the more likely it is to demonstrate its assimilation through the 
selection of British personal names for its children.  

 Richard Zarebski works in Nottingham.  His grandparents migrated from Poland to Britain in 
1945.  Elzbieta Kobylka was born in Poland but now works in North London. Whilst Richard may 
consider himself British he may also consider himself to be Polish too.  The answer he gives to a 
questionnaire may vary from day to day according to his mood or the context in which we ask his 
identity.  Elzbieta is more likely to unequivocal about her Polishness.  Using the origins of both 
the personal and the family name we can readily identify that Richard is more likely to be a 
second or third generation immigrant and an assimilated Pole whilst Elzbieta is more likely to be 
a newly arrived first generation migrant perhaps residing in Britain on a temporary basis. 

Likewise the more assimilated a population becomes the more likely it is that the population inter-
marries with the host population.  This assimilation process tends to occur sooner after their arrival 
among minorities that represent a very small proportion of the national population since it is 
correspondingly more difficult for them to live in a community solely of their own ethnic group, hence 
the following example: 

 Tun Williams is a women or Burmese (Myanmar) origin married to a person of Welsh origin.  Is 
her ethnic identity the same as that of Zaw Htut, a British resident both of whose name elements 
are from MyanmarΚ  Lƴ ǘŜǊƳǎ ƻŦ ŎǳƭǘǳǊŜ ƻŦ ōƛǊǘƘǇƭŀŎŜ ǘƘŜ ŀƴǎǿŜǊ Ƴŀȅ ǿŜƭƭ ōŜ άȅŜǎέ ōǳǘ ƛƴ ǘŜǊƳǎ 
of current habits, food purchasing patterns and housing circumstances the answer is almost 
ŎŜǊǘŀƛƴƭȅ άƴƻέΦ  !ƭǘƘƻǳƎƘ .ǳǊƳŜǎŜ ƛn appearance Tun Williams is likely to have only traces of 
Burmeseness in her behaviour. 

In the case of both Richard Zarebski and Tun Williams the fact that we can classify personal names as 
well as family names provides an opportunity to differentiate between persons who are likely to have a 
single or complex identity and to measure the strength with which that person is associated with that 
identify.   
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For example we find that residents of Jewish origin in Stoke Newington are very much likely to bear 
personal names which are exclusively found in the Jewish community (such as άMalkaέ and άSchlomoέ) 
whilst Jewish residents in Golders Green are very much more likely to bear personal names such as 
άJoelέ and άIsaacέ which, though Jewish in origin, are nevertheless not uncommon among the non-
Jewish London community. 

The Jewish community in Stoke Newington, we might deduce from this information, is less assimilated 
than the Jewish community in Golders Green, which is known to contain a larger number of liberal as 
well as orthodox Jews. 

The personal names chosen by members of minority groups for their children also provide a strong 
indicator of their attitude towards the host culture.  The fact that the Keothavongs, the Lao parents of 
.ǊƛǘŀƛƴΩǎ ǘƻǇ women tennis player, called their daughter άAnnέ is probably a good indication of their 
determination she should be brought up within the mainstream British culture and that they should 
subsequently encourage her to be coached at tennis rather than at kataw, the Lao national sport.  By 
ŎƻƴǘǊŀǎǘ ǘƘŜ aǳǊǊŀȅǎΣ ōȅ ŎŀƭƭƛƴƎ ǘƘŜƛǊ ǎƻƴǎ άWŀƳƛŜέ ŀƴŘ ά!ƴŘǊŜǿέΣ ǳǎŜŘ ƴŀƳŜǎ ǿƘƛŎƘ ŎƻƴŦƛǊƳŜŘ ǘƘŜ 
intended loyalty they hoped they would feel to their Scottish origins. 

Is the practice of classifying people by their names legal? 
The legality of the use of names to infer ethnicity has been discussed in detail with the office of the 
Information Commissioner, both through correspondence and in meetings during the summer of 2006. 

¢ƘŜ ŎƻƴŎƭǳǎƛƻƴ ƻŦ ǘƘŜ LƴŦƻǊƳŀǘƛƻƴ /ƻƳƳƛǎǎƛƻƴŜǊΩǎ ƻŦŦƛŎŜ ƛǎ ǘƘŀǘ ǘƘŜ use of names for analysis is perfectly 
legal.  However the office of the Information Commissioner has let it be known that it is important, if 
and when this information is used to generate communications with customers and prospects, that the 
content of any communication is worded in such a way as to make it clear that the information is based 
on inference only and that it is not derived from personal information that may have been divulged by 
the data subject to a third party. 

The reason for this ƛǎ ǘƘŀǘ άǇŜǊǎƻƴŀƭέ ƛƴŦƻǊƳŀǘƛƻƴ ŎƻƴǎǘƛǘǳǘŜǎ ŜƛǘƘŜǊ ƛƴŦƻǊƳŀǘƛƻƴ ǘƘŀǘ Ƙŀǎ ōŜŜƴ ŘƛǾǳƭƎŜŘ 
by an individual or information of a confidential nature that is held about that individual by the state or 
other statutory bodies. 

Paradoxically a ǇŜǊǎƻƴΩǎ ƴŀƳŜΣ ǘƘƻǳƎƘ ǎŜŜƳƛƴƎƭȅ άǇŜǊǎƻƴŀƭέ ƛƴ ƴŀǘǳǊŜΣ is not personal in law since it is 
public information.  What makes data άǇŜǊǎƻƴŀƭέ ƛǎ ǘƘŜ ƳŜŀƴǎ ōȅ ǿƘƛŎƘ the information has been 
obtained not the subject to which the data relate.  

Is the practice of classifying people by their names  ethical?  
To establish whether the practice of using names for customer intelligence is ethical is a matter which 
has been referred to Trevor Phillips, the Head of the Commission for Equalities and Human Rights, in the 
summer of 2006. 

In the view of the Commissioner there is nothing inherently improper about the use of names to infer 
ǇŜƻǇƭŜΩǎ Ƴƻǎǘ ƭƛƪŜƭȅ ƻǊƛƎƛƴǎΦ  LƴŘŜŜŘ ǘƘe Commissioner has recognised the relevance of such inference as 
a useful form of evidence in cases where it is difficult to establish whether commercial practices and 
government processes have impacted adversely on the take up of services by different minority ethnic 
groups.   

This view is broadly consistent with that of the Department of Communities and Local Government 
which has indicated its support for the use of name based analysis as well as postcode based analysis as 
a contributor to the practice of ά/ǳǎǘƻƳŜǊ LƴǘŜƭƭƛƎŜƴŎŜέ which it now encourages local authorities to 
employ ǳƴŘŜǊ ƛǘǎ άǘǊŀƴǎŦƻǊƳŀǘƛƻƴŀƭ ƎƻǾŜǊƴƳŜƴǘέ ŀƎŜƴŘŀΦ  
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The practice of using names for analysis purposes in the Department of Health is by far the most 
advanced since it is in this area that there is the most urgent requirement that services are delivered in 
such as way as to reflect the needs of particular minority groups. 

 In the Princess Royal Hospital, Telford, consultants in the Accident and Emergency Department 
sensed that there had been a very marked increase in the number of Poles attending the 
department.   One of its consultants, Andrew Leaman, extracted the names of all patients 
treated in the department in the previous five years and, from analysis of their names, was able 
to demonstrate that this suspicion was correct.  The proportion of patients with Polish names 
had doubled in a year between 2004 and 2005.  What the consultant had not expected to find 
from this analysis was that the entire growth in the number of Poles attending Accident and 
Emergency was accounted for by patients who were not registered with a general practitioner.  
The clear implication of the results was not just that the Poles should be more careful when 
climbing ladders but that Polish media should be used to alert recent Polish arrivals of the need 
to register with a GP and to visit their doctor rather than their hospital except in an emergency. 

  

 
Figure three : Annual attendances of a hospital emergency department by patients of Polish origin. 

Does the use of names discriminate against women?  
It is sometimes argued that the use of names to infer ethnicity has the unfortunate effect of 
discriminating against women.  This is because on marriage it is usually the woman who adopts the 
ƘǳǎōŀƴŘΩǎ ƴŀƳŜ ǊŀǘƘŜǊ ǘƘŀƴ ǘƘŜ ƻǘƘŜǊ ǿŀȅ ǊƻǳƴŘΦ 

There is no doubt that for this reason women are less likely to be correctly classified than men.  
However it is important to bear in mind the fact that it is only in a minority of cases that a woman will 
marry a man of a different ethnic group.  Particularly among hard to reach groups which are culturally 
distant from the white British marriage outside the group is strongly resisted. 

The discussion of the cases of Tun Williams shows that in many cases it is possible to identify instances 
of marriages across Origins boundaries, at least where women are concerned. 

A related issue is how one establishes the appropriate Origins code for a household as an entity.  Often 
it will be with the household that a decision lies and it will be with the household that an organisation 
wishes to communicate. 
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The fact that different members of the same household may have different classifications is not unique 
to ethnicity as a classification system.  The socio economic status of a household unit is equally difficult 
to establish where different household members are engaged in occupations of different status.  In this 
respect a houǎŜƘƻƭŘΩs origins is not dissimilar. 

¢ƘŜ ƛǎǎǳŜ ƻŦ ǿƻƳŜƴΩǎ ŀŘƻǇǘƛƻƴ ƻŦ ǘƘŜƛǊ ƘǳǎōŀƴŘΩǎ ŦŀƳƛƭȅ ƴŀƳŜ ƴƻ ƳƻǊŜ ƛƴǾŀƭƛŘŀǘŜǎ ƴŀƳŜǎ ŀǎ ŀ ōŀǎƛǎ ŦƻǊ 
inferring ethnicity than measures of social status are invalidated by the different occupations of 
household members.  However it is an issue which needs to be borne in mind and in certain 
circumstances may be a reason for examining the origins of both name elements rather than relying 
only on the one which is the more diagnostic. 

Protocols  for the use of names in custome r  communications  
Whilst the use of names to drive communications may be both legal and ethical it important that it 
should be subject to a set of industry protocols. 

The following protocols have been developed by Experian in discussion with the Information 
Commissioner and it is a requirement of their access to the Origins tool that users agree to comply with 
their provisions: 

 1 : That names should not be used to generate communications which are abusive or which may 
incite racial hatred. 

 2 : That the communications should not lead recipients to suppose that their ethnic identity has 
been obtained from information they have supplied to other parties. 

 3 : That the content of the communication should not be over-specific to the extent that it might 
reasonably offend recipients who did not belong to the ethnic group being targeted.  For this reason it is 
recommended that communications based on inference from names should be written in English. 

 4 : That the content of the communication should be specifically relevant to the target group.  In 
other words names should be used to enable an organisation already associated with a minority 
community to reach other members of the same community.  

 It would be legitimate for Greek City Radio to select persons with Greek or Greek Cypriot names 
to conduct a promotion for its station or for the Jewish Chronicle to promote subscriptions to 
people with Jewish names.  

Alternatively it should be used to enable an organisation used by all communities to target messages 
which it had identified from research as being specifically relevant to one of the communities that it 
serves.   

 It would be legitimate for J Sainsbury to communicate incentives for the purchase of products 
from its Asian aisle to users of its loyalty card whose names were of Hindu or Sikh origin. 

5 : That the technology should not be used to exclude members of minority communities from 
receiving information on products and services.   

It would be improper (and illegal) for a bank to deselect people with Muslim names from a 
communication promoting savings products (though it would be proper to customise an 
investment mailing to these customers by drawing attention to the Shariah compliant 
investment products ǘƘŀǘ ǿŜǊŜ ƛƴŎƭǳŘŜŘ ƛƴ ǘƘŜ ōŀƴƪΩǎ ǇƻǊǘŦƻƭƛƻ ƻŦ ǎŀǾƛƴƎǎ Ǉroducts).  

Subject to these safeguards there should be no objection to the use of names either for profiling or the 
execution of communications campaigns. 
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A5 : )ÄÅÎÔÉÆÙÉÎÇ Á ÐÅÒÓÏÎȭÓ ÅÔÈÎÉÃ ÏÒÉÇÉÎ ÆÒÏÍ ÈÉÓ ÏÒ ÈÅÒ ÎÁÍÅ 

Using mathematical  rules to infer a na ÍÅȭÓ ÏÒÉÇÉÎ. 
The personal and family names that people bear are in most cases useful indicators of where they or 
their ancestors originate from.  ¢ƘŜǊŜ ŀǊŜ ŦŀƳƛƭȅ ƴŀƳŜǎΣ ǎǳŎƘ ŀǎ άDƛƭƭέ ƻǊ άtŀǊƪέΣ ǿƘƛŎƘ ƘŀǾŜ ƻǊƛƎƛƴŀǘŜŘ 
independently in different regions of the world.  However over 95% of British residents bear family 
names which can be associated with a reasonable level of accuracy with one particular ethnic group or 
another. 

The proportion of people with personal names which are common in more than one country is rather 
greater.  This is because there are many popular personal names, such as άVeroniqueέ, which have been 
imported from abroad or, such as άThomasέ, which are used in many other countries which share a 
common religious tradition.  However the number of people with personal names which are common in 
both the Christian and the Muslim or Hindu worlds is sufficiently small that personal names can be 
effectively ǳǎŜŘ ŀƭƻƴƎ ǎƛŘŜ ŦŀƳƛƭȅ ƴŀƳŜǎ ŀǎ ŀ ǇǊŜŘƛŎǘƻǊ ƻŦ ŀ ǇŜǊǎƻƴΩǎ ƻǊƛƎƛƴΦ 

The easiest way to establish the likely origins of a personal or family name would be to look the name up 
in a dictionary.  Unfortunately there are only 70,000 entries in the most comprehensive dictionary of 
family names, far fewer than the 1.5 million or so different family names which are commonly found in 
Western Europe and North America.  Likewise dictionaries of personal names include entries for very 
few of the 0.5 million different personal names than can be found on files of residents in Western 
Europe and North America. 

Another limitation of using a dictionary ǘƻ ǊŜǎŜŀǊŎƘ ǇŜƻǇƭŜΩǎ ƻǊƛƎƛƴǎ is that the majority of names held by 
members of minority communities are by their nature insufficiently common in Western Europe or 
North America to qualify for inclusion in a published dictionary.  People whose identities an organisation 
most wants to know have names which, because they are foreign, are among the least likely to be 
recorded in a dictionary of British, American or European names.  

For these reasons it is impossible to build tables associating names with minority ethnic groups other 
than by using some form of computer based modelling system.  The level of reliability of the results of 
such a system can never achieve 100% success.  However with the use of different data mining 
techniques it is possible to code a sufficiently large number of names with a sufficiently high level of 
accuracy for the results to be fit for the purpose of coding and profiling almost any customer file. 

Some effective methods for  inferring name origin s 
There are a number of useful techniques which can contribute to the task of inferring the origins of a 
name. 

One simple but effective method is to compare the frequency of different names in different countries 
where an exhaustive set of names can be obtained. 

For example by comparing variations in the proportion of people who bear the personal name 
άEamonnέ ƛƴ ŘƛŦŦŜǊŜƴǘ 9ǳǊƻǇŜŀƴ ŎƻǳƴǘǊƛŜǎ ƛǘ ƛǎ evident that the name is far more common in Ireland 
than anywhere else.  Quite apart from its etymological origin there is something about this name which 
makes it especially attractive to Irish parents as a birth name for their sons. 

This method can of course be used only where it is possible to source a complete or near complete set 
of names covering the adult population. 

One does have to take care when using this approach to identify names which do not originate from any 
9ǳǊƻǇŜŀƴ ŎƻǳƴǘǊȅΦ  CƻǊ ŜȄŀƳǇƭŜ ǘƘŜ ŦŀŎǘ ǘƘŀǘ ǘƘŜ ŦŀƳƛƭȅ ƴŀƳŜ άOzturkέ ƛǎ ƳƻǊŜ ŎƻƳƳƻƴ ƛƴ DŜǊƳŀƴȅ 
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than in any other European country is not a sufficient reason to suppose that the name is a marker of 
people of German origin.  It could be that Ozturk is a name associated with a minority, such as people of 
Turkish origin, who are more common in Germany than they are elsewhere in Western Europe. 

A second useful method involves the examination of the types of neighbourhood and the regions of a 
country where a particular name is most common.   

Lƴ ǘƘŜ ŎŀǎŜ ƻŦ ǘƘŜ ŦŀƳƛƭȅ ƴŀƳŜǎ άChopdatέ ŀƴŘ άLoonatέ ƛǘ ƛǎ ŜǾƛŘŜƴǘ in the UK that people bearing these 
names arŜ ǾŜǊȅ ƳǳŎƘ ƳƻǊŜ ƭƛƪŜƭȅ ǘƻ ƭƛǾŜ ƛƴ ǘƘŜ aƻǎŀƛŎ ŎƭǳǎǘŜǊ ά{ƻǳǘƘ !ǎƛŀƴ LƴŘǳǎǘǊȅέ ǘƘŀƴ ǘƘŜȅ ŀǊŜ ǘƻ 
live in any other Mosaic type.  Likewise iƴ ǘƘŜ bŜǘƘŜǊƭŀƴŘǎ ǘƘŜ ƴŀƳŜ άZidaƴŜέ is disproportionately 
more common in neighbourhoods with a high proportion of Muslim residents than it is in traditionally 
5ǳǘŎƘ ƴŜƛƎƘōƻǳǊƘƻƻŘǎΦ  .ƻǘƘ ǘƘŜǎŜ ǇŀǘǘŜǊƴǎ ǎǳƎƎŜǎǘ ǘƘŀǘ ǘƘŜ ƴŀƳŜǎ άChopdatέΣ άLoonatέ ŀƴŘ άZidaneέ 
indicate membership of a community of recent immigrants. 

A third useful method involves the identification of what are referred to ŀǎ άǘŜȄǘ ǎǘƛƴƎǎέ, combinations 
of letters which appear either at the start or at the end of names.  Many of these text strings can be 
associated with particular minority communities.  For example with the exception of a few family names 
such as άaŀǎƻƴέ ŀƴŘ ά!ǳōǳǎǎƻƴέ ŦŀƳƛƭȅ ƴŀƳŜǎ ŜƴŘƛƴƎ ƛƴ ǘƘŜ ǘŜȄǘ ǎǘǊƛƴƎ ά-ǎƻƴέ ŀǊŜ ǘȅǇƛŎŀƭƭȅ .ǊƛǘƛǎƘΦ  ! 
ŦŀƳƛƭȅ ƴŀƳŜ ǎǘŀǊǘƛƴƎ ǿƛǘƘ ǘƘŜ ǘŜȄǘ ǎǘǊƛƴƎ άhƭŜ-ά ƛǎ ŀƭƳƻǎǘ ŎŜǊǘŀƛƴƭȅ ƻŦ ²Ŝǎǘ !ŦǊƛŎŀƴ ƻǊƛƎƛƴΦ  ! ŦŀƳƛƭȅ ƴŀƳŜ 
ŜƴŘƛƴƎ ƛƴ ǘƘŜ ǘŜȄǘ ǎǘǊƛƴƎ ά-Ǉƻǳƭƻǎέ ƛǎ ŀƭƳƻǎǘ ŎŜǊǘŀinly Greek or Greek Cypriot.  A family name ending in 
ǘƘŜ ǘŜȄǘ ǎǘǊƛƴƎ ά-ȊŀŘŜƘέ ƛǎ ŀƭƳƻǎǘ ŎŜǊǘŀƛƴƭȅ LǊŀƴƛŀƴΦ 

A fourth useful method involves the examination of personal names which are commonly found among 
people who, on the basis of their family names, can reliably be inferred as belonging a particular 
minority group. 

¢ƘŜ ǇŜǊǎƻƴŀƭ ƴŀƳŜ άOuraniaέ ŦƻǊ ŜȄŀƳǇƭŜ ƛǎ ŦƻǳƴŘ ŘƛǎǇǊƻǇƻǊǘƛƻƴŀǘŜƭȅ ŀƳƻƴƎ ǇŜƻǇƭŜ ǿƘƻǎŜ ŦŀƳƛƭȅ 
names originate from the Greek part of Cyprus.  From this information, qualified by other criteria, it is 
reasonable to suppose ǘƘŀǘ ǘƘŜ ƴŀƳŜ άOuraniaέ ƛǎ ƛƴŘƛŎŀǘƛǾŜ ƻŦ Greek Cypriot origin. 

¢ƘŜǊŜ ŀǊŜ сф .ǊƛǘƛǎƘ ŀŘǳƭǘǎ ŎŀƭƭŜŘ άOuraniaέΦ  hŦ ǘƘŜǎŜ рр҈ όоуύ ƘŀǾŜ DǊŜŜƪ /ȅǇǊƛƻǘ ŦŀƳƛƭȅ ƴŀƳŜǎ 
and a further 14% (10) Greek family names.  Only 14% (10) have British family names.  

The same method can be used in reverse to identify family names which are disproportionately 
associated with personal names from different cultures. 

Using these and other methods it has proved possible to categorise some 1.5 million family names and 
ǎƻƳŜ лΦр Ƴƛƭƭƛƻƴ ǇŜǊǎƻƴŀƭ ƴŀƳŜǎ ƛƴǘƻ ƻƴŜ ƻǊ ƳƻǊŜ ƻŦ ǘƘŜ нлл ŘƛŦŦŜǊŜƴǘ άhǊƛƎƛƴǎέ ŎƻŘŜǎ ƛƴǘƻ ǿƘƛŎƘ ǘƘŜȅ 
naturally fitvi.  These categories fall naturally within thirteen principal groupings. 

How to address  situations where inferences c onflict  
If it is possible to infer the origins of both a personal name and a family name, what happens in the 
numerous cases ǿƘŜǊŜ ǘƘŜ ƻǊƛƎƛƴ ƻŦ ŀ ǇŜǊǎƻƴΩǎ ǇŜǊǎƻƴŀƭ ƴŀƳŜ ƛǎ ŘƛŦŦŜǊŜƴǘ ŦǊƻƳ ǘƘŀǘ ƻŦ Ƙƛǎ ƻǊ ƘŜǊ ŦŀƳƛƭȅ 
name? How do we classify Tun Williams, the woman apparently of Burmese origin who would appear to 
have married a person of Welsh origin? 

To address this situation it is useful to associate with each name not just a particular origins code but 
also a measure of the degree to which that code is a reliable and accurate classification.  The name 
άRogerέ ŦƻǊ ƛƴǎǘŀƴŎŜ is not a very diagnostic name ŦƻǊ ƛƴŦŜǊǊƛƴƎ ŀ ǇŜǊǎƻƴΩǎ ƻǊƛƎƛƴǎ ǎƛƴŎŜ ƛǘ ƛǎ ŎƻƳƳƻƴly 
used ƛƴ Ƴŀƴȅ ŘƛŦŦŜǊŜƴǘ 9ǳǊƻǇŜŀƴ ŎƻǳƴǘǊƛŜǎΦ  ¢ƘŜ ƴŀƳŜ άFedererέ ōȅ ŎƻƴǘǊŀǎǘ ƛǎ ŀ Ƴǳch more diagnostic 
name being common only among people of South German origin whether from Germany or Switzerland. 
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If ǘƘŜ ŦŀƳƛƭȅ ƴŀƳŜ άFedererέ has ŀ ƘƛƎƘŜǊ ŎƻƴŦƛŘŜƴŎŜ ǎŎƻǊŜ ǘƘŀƴ ǘƘŜ ǇŜǊǎƻƴŀƭ ƴŀƳŜ άRogerέ ǿŜ Ŏŀƴ 
infer ǘƘŀǘ ǘƘŜ ƴŀƳŜ άRoger Federerέ ƛǎ ƳƻǊŜ ǊŜƭƛŀōƭȅ ŎƭŀǎǎƛŦƛŜŘ as being of South German rather than of 
English origin, the classification it would be given if based solely on the Origins ŎƻŘŜ ŦƻǊ άRogerέΦ 

!ŘŘƛǘƛƻƴŀƭƭȅ ǿƘŜǊŜ ŀ ƴŀƳŜ ǎǳŎƘ ŀǎ άRogerέ ƛǎ ǾŜǊȅ ŎƻƳƳƻƴ in more than one country it may be 
appropriate to vary the origin with ǿƘƛŎƘ ƛǘ ƛǎ ŀǎǎƻŎƛŀǘŜŘ ǎƻ ǘƘŀǘ ŀ άwƻƎŜǊέ ǘƘŀǘ ŀǇǇŜŀǊǎ ƻƴ ŀ ŦƛƭŜ ƻŦ 
ƴŀƳŜǎ ƛƴ .Ǌƛǘŀƛƴ ƛǎ ŎƻƴǎƛŘŜǊŜŘ ǘƻ ōŜ 9ƴƎƭƛǎƘ ǿƘƛƭǎǘ ŀ άwƻƎŜǊέ ǘƘŀǘ ŀǇǇŜŀǊǎ ƻƴ ŀ ŦƛƭŜ ƻŦ ƴŀƳŜ ƛƴ DŜǊƳŀƴȅ 
is considered to be German. 

There are cases where it may be relevant for an organisaǘƛƻƴ ƴƻǘ Ƨǳǎǘ ǘƻ ŜǎǘŀōƭƛǎƘ ŀ ǇŜǊǎƻƴΩǎ Ƴƻǎǘ ƭƛƪŜƭȅ 
origin from his or her name but also whether there is a clash between the origin of the personal name 
and the origin of the family name. 

The cases of Richard Zarebski and Elzbieta Kobylka illustrate how, by separately classifying the origins of 
ǇŜƻǇƭŜΩǎ ǇŜǊǎƻƴŀƭ ŀƴŘ ŦŀƳƛƭȅ ƴŀƳŜǎΣ ƛǘ ƛǎ ǇƻǎǎƛōƭŜ ǘƻ ƛƴŦŜǊ Ƙƻǿ Ƴŀƴȅ ǇŜƻǇƭŜ ƻƴ ŀ ŦƛƭŜ ŀǊŜ ƭƛƪŜƭȅ ǘƻ be first 
or second generation Poles or, in the case of Tun Williams, how many people are likely to be the product 
of marriages across racial groups. 

Blackburn with Darwen is the name of the UK local authority in which minority communities are the 
most geographically segregated as can be seen in figure five.  It is probably not a coincidence that it is 
also one of one the local authorities where the lowest proportions of members of minority communities 
have personal names from different origins to those of their family names.  

This suggests that the degree to which its members have names of mixed origins may be a useful 
indicator of the extent to which members of a particular minority have assimilated with the host 
population. 
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Achieving greater detail in classification.  
One criticism that can be made about ǘƘŜ ǇǊƻŎŜǎǎ ƻŦ ƛƴŦŜǊǊƛƴƎ ǇŜƻǇƭŜΩǎ ŜǘƘƴƛŎƛǘȅ ŦǊƻƳ ǘƘŜir names is that 
the resulting categories do not necessarily match up with the categories in terms of which minorities are 
classified and described in government statistics. 

It is understandable that these categorisations tend to focus principally on nation of birth or nation or 
origin since for most (though by no means all) people these are objective facts. 

It is an open question whether the classifications naturally created when people are grouped together 
on the basis of naming practices are more predictive of behavioural differences and social needs than 
those created by central government. 

When classifying Western Europeans the two approaches tend to produce similar results since different 
nations tends to have different names.  Finnish names tend to be borne by people who describe 
themselves as Finnish, Portuguese names by people who describe themselves as Portuguese as so forth.  
So the difference between name based classifications and those used by government statisticians will be 
very small. 

However these differences are not insignificant.  The South Tyrol is a German speaking region which was 
annexed by Italy only in 1919.  Most of its residents still retain their German family names.  German 
family names are equally common among people, such as Arsene Wenger, who originate from Alsace 
and Lorraine. 

In Africa, the Middle East and South Asia, where national boundaries are of relatively recent origin, 
patterns of naming often reflect cultural divisions that do not match national boundaries with the same 

Names and their origins: factual highlights 

м Υ ¢ƘŜ Ƴƻǎǘ ŎƻƳƳƻƴ ǇŜǊǎƻƴŀƭ ƴŀƳŜ ŀƳƻƴƎ .ǊƛǘƛǎƘ ŀŘǳƭǘǎ ƛǎ ά5ŀǾƛŘέΦ  мΣлмсΣппо ǇŜƻǇƭŜ ǎƘŀǊŜ ǘƘŀǘ ƴŀƳŜΦ  ά5ŀǾƛŘέ ƛǎ ƴŜŀǊƭȅ ǘǿƛŎŜ ŀǎ ŎƻƳƳƻƴ ŀǎ ǘƘŜ 
Ƴƻǎǘ ŎƻƳƳƻƴ ŦŀƳƛƭȅ ƴŀƳŜ ά{ƳƛǘƘέΣ ǿƛǘƘ рпрΣтлт ƻŎŎǳǊǊŜƴŎŜǎΦ 

2 : This is consistent with the tendency for there to be relatively fewer different personal names than there are family names.  Thus the number of 
personal names with over 40 occurrences is 19,546, well less than half the number of family names with over 40 occurrences, which is 54,273. 

3 : It is difficult to gauge the total number of different personal and family names that are found in the UK.  This is because many names with just one 
or two occurrences are often the result of data entry mistakes or of different formats used to represent double barrelled names. 

 Fewer than one in a thousand British adults have a name neither part of which can be attributed to a cultural or ethnic origin.   

4 :  Taking the personal names with 40 or more occurrences, just 30% are English and another 25% of Welsh, Scottish or Irish origin. Of the remaining 
45% approximately a half are of Muslim origin and a quarter from Hindu South Asia.  Black African and East Asian names both represent around 5% of 
the personal names with 40 or more occurrences. 

 Each British personal name is on average shared by 2266 people.  People with foreign personal names typically share them with only 346 
other people.  These statistics are based just on those names that have 40 or more occurrences. 

hƴ ŀǾŜǊŀƎŜ ǿƻƳŜƴΩǎ personal ƴŀƳŜǎ ŀǊŜ ǎƘŀǊŜŘ ōȅ ŦŜǿŜǊ ƻǘƘŜǊ ǇŜƻǇƭŜ ǘƘŀƴ ƳŜƴΩǎ ƴŀƳŜǎΦ  ¢ƘŜ ƻƴƭȅ ƳŀƧƻǊ ŜǘƘƴƛŎ ƎǊƻǳǇ ƛƴ .Ǌƛǘŀƛƴ ŦƻǊ 
which this is not the case is people of Chinese origin. 

5 : The variety of British family names is much greater than the variety of British personal names.  Over two thirds of all family names with 40 or more 
occurrences are of British origin and South Asian and Muslim names constitute only 10% of family names, whereas they account for nearly 40% of 
personal names. 

 British family names are typically shared by 1088 people, less than half the number who share personal names.  This is nevertheless four 
times greater than the number of people who share each non British family name. 

6 : Taking both personal and family names into account it appears that just under two thirds of adults in Britain (66.2%) are best described as of 
English origin.  Almost exactly a quarter appear from their names to have originated from Wales, Scotland or Ireland.  The remaining 8.7% who 
appear to be of non British origin are evenly divided between people of white European origin and people from Black Africa, the Muslim world, South 
and East Asia.  These proportions are broadly consistent with the figures published in national statistics. 
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precision.  The Xhosa and the Zulu tribes have different names but are both described in official 
classifications as Black African or as South African.  People classified by the government as Nigerians 
may have names which indicate Yoruba origins.  In India big differences divide people from the Tamil 
south and the Punjabi north which are reflected in naming practices but not British government 
statistics.   

For this reason it can be interesting to see evidence of similarities and differences between different 
name based groupings originating from within the same nation states. 

A good example of such a difference is evident from a comparison of Indians from Gujerat with Indians 
from other parts of India.  The Indian electoral commission provides breakdown of family names by 
frequency for each of the provinces of India.  From this information it is evident that family names vary 
by province within India just as markedly as they do by country in Europe. 

In the Blackburn postal district some 80% of people of Indian origin are from Gujerat.  In Wales the 
proportion of less than 10%.   

Likewise when we compare the types of neighbourhood in which people with Gujerati names live, we 
find a profile which is much more similar to that of Pakistanis than of other Indian groups, with the 
ƳŀƧƻǊƛǘȅ ƭƛǾƛƴƎ ƛƴ ŀǊŜŀǎ ŎƘŀǊŀŎǘŜǊƛǎŜŘ ōȅ aƻǎŀƛŎ ŀǎ ά{ƻǳǘƘ !ǎƛŀƴ LƴŘǳǎǘǊȅέ ŀƴŘ ǾŜǊȅ ŦŜǿ ƛƴŘŜŜŘ ƛƴ 
ƴŜƛƎƘōƻǳǊƘƻƻŘǎ ŎƘŀǊŀŎǘŜǊƛǎŜŘ ōȅ aƻǎŀƛŎ ŀǎ ά!ǎƛŀƴ 9ƴǘŜǊǇǊƛǎŜέΦ 

The likely reason for this is that immigrants from Gujerat, when compared with those from other regions 
of India, are very much less likely to have educational qualifications and are much less likely to speak 
English.  Like many Pakistanis this group is attracted to low paid factory work where language barriers 
are less problematical and to neighbourhoods of inexpensive, poor quality private housing.  Their life 
experience is quite different from that of the burgeoning Hindu middle classes in Harrow. 

A6 : Measuring levels of assimilation  and social mobility  

Which minori ty groups have  assimil ated most? 
In section five we noted that whilst many people have personal names and family names which originate 
from within the same cultural, ethnic and linguistic tradition, there is a substantial minority that do not. 

Whilst this may prove a source of concern ǿƘŜƴ ǳǎƛƴƎ ƴŀƳŜǎ ǘƻ ƛƴŦŜǊ ǇŜƻǇƭŜΩǎ ƻǊƛƎƛƴǎΣ ǘƘŜ ŘŜƎǊŜŜ ƻŦ 
such occurrences may be a very useful indication of the extent to which different minority populations 
have been successful in integrating with the host community.  This is based on the assumption that the 
more assimilated a minority community has become with the host population the more likely it is to 
share its stock of acceptable personal names. 

If we consider an extreme scenario in which every minority group had become perfectly integrated one 
might expect that members of any individual group would no longer give their babies names from their 
own ancestral culture.  It would no longer be possible to infer the origins of ŀ ǇŜǊǎƻƴΩǎ ŦŀƳƛƭȅ ƴŀƳŜ ŦǊƻƳ 
his or her personal name and vice versa.  Children would all have an equally probability of being named 
άwƻƴŀƭŘέΣ ά!ƴǘƻƴƛƻέ ƻǊ ά¸ŀǎƳƛƴέΦ  Iƻǿ ŦŀǊ ǿŜ ŀǊŜ ŀǿŀȅ ŦǊƻƳ such a scenario of perfect assimilation is 
evident from the degree to which minorities still select for their children names from their own 
distinctive culture. 

At present 95% of people with an English, Scottish, Welsh or Irish family name also bear an English, 
Scottish, Welsh or Irish personal name. 

If the selection of British personal names was to be adopted as the criterion for measuring 
assimilation then the most integrated minorities would appear to be Black Caribbeans, Maltese 
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and Jews.  Thus 86% of people who bear a distinctively Black Caribbean family name and over 
80% of people with a Jewish family name bear a personal name originating from Britain.  These 
figures are not hugely below the 95% of people with British family names who also bear British 
personal names. 

That 75% of people with French, German or Dutch family names also have British personal names 
suggests that these groups are also relatively well assimilated. 

For Greek Cypriots the figure is 50%.  The other 50% have been given a Greek or Greek Cypriot personal 
name.  40% of people with Polish family names have British personal names. 

The figure for Turks is even lower, around 19% 

People who are least likely to bear a British family name are Bangladeshis.  Only 5% of them do as do 
only 5% of Pakistanis and 6% of people with Indian family names. 

Origin of family name 
% bearing British 
personal name 

  

Origin of family name 
% bearing British 
personal name 

Scottish 95.14   Black South African 41.96 

English 94.68   Korean 40.66 

Welsh 94.44   Polish 39.89 

Irish 94.09   Cantonese Chinese 38.23 

Black Caribbean 86.03   Finnish 32.38 

Maltese 82.44   Nigerian 32.34 

Jewish 80.03   Maronite Christian 25.37 

French 78.44   Japanese 20.92 

Danish 78.23   Iranian 19.80 

German 75.58   Turkish 19.40 

Dutch 74.54   Mandarin Chinese 18.87 

Spanish 58.24   Hindu Indian 7.54 

Italian 54.46   Bangladeshi 6.94 

Hungarian 49.04   Sikh 6.66 

Latvian 46.66   Pakistani 5.99 

Figure four : Proportion of people with family names of different origins whose personal names are white British 

Communities whose homelands are most geographically distant from Britain tend to have a low 
incidence of British personal names among their members.  The less that the community shares a 
common religious tradition with Britain the lower the incidence of British personal names among its 
members appears to be.  The less commonly English is spoken in the community from which it has 
emigrated the lower the incidence of British personal names among its members appears to be. 

TƘŜ ǇǊƻǇƻǊǘƛƻƴ ƻŦ ŀ ŎƻƳƳǳƴƛǘȅΩǎ ƳŜƳōŜǊǎ ǿƘƻ Řƻ ƴƻǘ ōŜŀǊ .ǊƛǘƛǎƘ ǇŜǊǎƻƴŀƭ ƴŀƳŜǎ appears to be a very 
good proxy for ǘƘŜ άŎǳƭǘǳǊŀƭ ŘƛǎǘŀƴŎŜέ ōetween that community and the host community, where 
άŎǳƭǘǳǊŀƭ ŘƛǎǘŀƴŎŜέ is understood a concept which incorporates elements of geographical, linguistic and 
religious differences. 

Ȱ-ÉØÅÄ ÎÁÍÅÓȱ ÁÓ ÐÒÏØÉÅÓ ÆÏÒ ÁÓÓÉÍÉÌÁÔÉÏÎ 
Why should such strong differences exist between the proportion of Black Caribbeans who have been 
given British personal names, 86%, and the proportion of Pakistanis, 6%?  There are a number of 
potential explanations.   
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Minorities whose members are most likely to have adopted British names tend to be ones which have 
settled in Britain for the longest amount of time.  For example the proportion of American citizens of 
Polish origin who bear Polish personal names is only 3%.  This is due in part to the fact that unlike some 
other US minorities most people of Polish descent are now fourth of fifth generation Poles.  The 
community no longer bears names which were traditionally given at birth in Poland.  Few members of 
the Polish community have used name to proclaim the cultural identity of their children and have 
instead been keen to demonstrate their American identity by giving their children ά!ƭƭ-!ƳŜǊƛŎŀƴέ 
personal names. 

Many personal names originate from the names of gods, disciples or other important religious figures.  
Where communities share a common religious tradition they are likely to share many personal names as 
well even though they may speak different languages.  Very often, where names are not the same, they 
share the same root and so it is possible to demonstrate membership of both communities by choosing 
a name from ones own community but in a form which is familiar with the host community.  For 
example the namŜ ά{ǘŀƴƭŜȅέ ƛǎ ŜǎǇŜŎƛŀƭƭȅ ǇƻǇǳƭŀǊ among Polish communities in the United States as an 
!ƴƎƭƛŎƛǎŀǘƛƻƴ ƻŦ ǘƘŜ tƻƭƛǎƘ ƴŀƳŜ ά{ǘŀƴƛǎƭŀǾέ and in Britain a person named άElzbietaέ may be referred to 
by friends and colleagues as άElizabethέ. 

Where communities share a common language, as for instance West Indians and people of British origin 
do, then there is even more reason for personal names to be drawn from a common stock.  However 
when West Indies wish to distance themselves culturally from the host community, they can fall back on 
a store of distinctive personal names which, though occasionally used in the host community, are much 
mƻǊŜ ŎƻƳƳƻƴƭȅ ǳǎŜŘ ƛƴ ǘƘŜƛǊ ƻǿƴ ŎƻƳƳǳƴƛǘȅΦ  ά[ŜǊƻȅέΣ ά²ƛƴǎƻƳŜέ ŀƴŘ άIȅŀŎƛƴǘƘέ ŀǊŜ ŜȄŀƳǇƭŜǎ ƻŦ 
such names.  

In addition it is to be assumed that the greater the cultural similarity between minority groups the 
greater the level of inter-marriage.   Where there is a high level of inter-marriage between communities 
the larger will be the number of occurrences of cases, as for example with the name Tun Williams, 
where women from a minority community have married into and adopted the family names of partners 
from the host communityΦ  Lƴ ŀŘŘƛǘƛƻƴ ǘƻ ǘƘƛǎ ǿŜ Ŏŀƴ ǊŜŀǎƻƴŀōƭȅ ŜȄǇŜŎǘ Ƴŀƴȅ ǇŜƻǇƭŜ ǿƛǘƘ άƳƛȄŜŘ 
ƴŀƳŜǎέ ǘƻ ōŜ ǘƘŜƳǎŜƭǾŜǎ ǘƘŜ ǇǊƻŘǳŎǘ ƻŦ ǊŀǘƘŜǊ ǘƘŀƴ Ƨǳǎǘ ƳŜƳōŜǊǎ ƻŦ άƳƛȄŜŘ ƳŀǊǊƛŀƎŜǎέΦ 

Names and social mobility  
In the early years of mass migration to Britain, when only lowly jobs were taken by άǘƘƛǊŘ ǿƻǊƭŘέ 
immigrants, it was difficult to foresee the variations that would subsequently occur in the level of 
upward social mobility among different minority ethnic groups. 

Even today it is easy to suppose from government communications and media coverage that all persons 
ƻŦ ŘŀǊƪ ŎƻƭƻǳǊ ŀǊŜ Ŝǉǳŀƭƭȅ ƭƛƪŜƭȅ ǘƻ ǿƻǊƪ ƛƴ ƭƻǿ ǎƪƛƭƭ ŜƳǇƭƻȅƳŜƴǘ ŀƴŘ ǘƻ ƭƛǾŜ ƛƴ άŘŜǇǊƛǾŜŘέ 
neighbourhoods.  Gradually government and the public are becoming aware of the very considerable 
differences in the level of social and economic mobility among different minority ethnic groups. 

.ȅ ŜȄŀƳƛƴƛƴƎ ǘƘŜ ǊŜƭŀǘƛƻƴǎƘƛǇ ōŜǘǿŜŜƴ ǘƘŜ ƴŀƳŜ ŜƭŜƳŜƴǘǎ ƻŦ ǇŜƻǇƭŜΩǎ ƴŀƳŜǎ ŀƴŘ ŀŘŘǊŜǎǎŜǎ ŀƴŘ ǘƘŜ 
postcode element it is evident that by using no more than a comprehensive list of names and addresses 
of people in Britain it is possible to identify and to monitor differences in the level of social mobility of 
immigrant groups from different parts of the world. 

Out of the 61 Mosaic neighbourhood types there are three which are characterised by their extreme 
wealth and status and a further four by their high concentrations of minority ethnic groups. 
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When we examine the names of residents in these different types of neighbourhood we can see very 
clearly differences in the types of residential neighbourhood in which members of different minority 
populations tend to live. 

 In the three most prestige types of neighbourhood in Britain the percentage of people inferred 
from their names as being Jewish are seven times more common than across Britain as a whole. 

People of Armenian origin are proportionately as likely to live in neighbourhoods of the very 
highest status as people of Jewish origin. 

The most affluent neighbourhoods of Britain have an above average proportion of their residents 
with both Indian and Chinese names.  The Chinese are more likely to prefer recently built houses 
to ones which are old. 

Whilst Indians of Hindu and Sikh origin are likely to live in ǘƘŜ aƻǎŀƛŎ ǘȅǇŜ ά!ǎƛŀƴ 9ƴǘŜǊǇǊƛǎŜέ, 
which has a low level of multiple deprivation, Pakistanis and Bangladeshis are much more likely 
ǘƻ ƭƛǾŜ ƛƴ ǘƘŜ aƻǎŀƛŎ ǘȅǇŜ ά{ƻǳǘƘ !ǎƛŀƴ LƴŘǳǎǘǊȅέΣ ŎƘŀǊŀŎǘŜǊƛǎŜŘ ōȅ very poor quality older 
terraced housing and high levels of unemployment and overcrowding, albeit also by high 
proportions of households owning their own home. 

Vietnamese and Eritreans are two groups which are particularly likely to live in social housing. 

Differences in the types of residential neighbourhood occupied by members of minority communities 
reveal marked differences between them in terms of not just social mobility.  They can also be 
differentiated by whether they tend to live in city centres, suburbs or small town and rural communities, 
by whether they live in new or old housing, in houses or apartments or in areas of families or of singles 
and childless couples. 

 
Figure five : Examples of the types of residential neighbourhood in which different minority groups are likely to live. 

For example people minorities living in rural Mosaic types are most likely to have names which originate 
from Portugal, Poland or the Baltic States.  Jewish, Vietnamese and Black African names are by contrast 
almost exclusively found in Mosaic types which occur mostly in inner London. 

A7 : Organising name data to reveal differences in customer ch aracteristics 
and behaviour  

 

Potentially useful information is of little effective value unless it can be displayed in a form which 
communicates a clear message to decision makers.  The information value of names is no different. 
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Name based data can be organised in a number of ways which highlight where different communities 
currently live and how they differ in terms of customer needs and preferences. 

Coding : appending  ethnicity and gender to customer files  
Fundamental to the use of names for customer intelligence is the ability to append ethnicity (or more 
ǇǊƻǇŜǊƭȅ άhǊƛƎƛƴǎέ ŎƻŘŜǎύ ǘƻ ǊŜŎƻǊŘǎ ƻƴ ŀ ŎǳǎǘƻƳŜǊ ŘŀǘŀōŀǎŜΦ 

Currently there are some 1.5 million family names and some 0.5 million personal names which can be 
associated with an ethnic origin.  In addition there are some 0.2 million personal names which can be 
associated with a gender. 

Using specially designed software, files of customer names can be matched against these two master 
reference files and the resultant origins and gender codes can be added to each record based on the 
personal and family names. 

The proportion of records that can be matched using this software varies according to how accurately 
the original names have been data entered.  However assuming that the input file is cleaned of 
salutations, that full names are present and not initials and that all names are properly spelt it would be 
normal for some 99.8% of records to be given an Origins code based either on the personal name, the 
family name or both.  The proportion of names that would be coded by gender is slightly lower, around 
99% in the UK. 

Where a direct match can not be made other techniques can be used to infer the origins ƻŦ ŀ ǇŜǊǎƻƴΩǎ 
name.  For example a significant proportion of names that can not be matched are double barrelled 
ƴŀƳŜǎ ǎǳŎƘ ŀǎ άtŀǊǊȅ-WƻƴŜǎέΦ LŦ ǘƘŜ ǳǎŜǊ Ƴŀȅ ōŜ ǿƛƭƭƛƴƎ ǘƻ ŀǎǎǳƳŜ ǘƘŀǘ ŀƴȅ ŦŀƳƛƭȅ ƴŀƳŜ ŜƴŘƛƴƎ ƛƴ ά-
WƻƴŜǎέ ƻǊ ά _WƻƴŜǎέ ƛǎ ƻŦ ǘƘŜ ǎŀƳŜ ƻǊƛƎƛƴ ŀǎ ǘƘŜ ƴŀƳŜ άWƻƴŜǎέ ƛǘǎŜƭŦ ƻǊ ǘƘŀǘ ǘƘŜ ǇŜǊǎƻƴŀƭ ƴŀƳŜ άWǳŀƴ-
/ŀǊƭƻǎέ Ƙŀǎ ǘƘŜ ǎŀƳŜ ŜǘƘnic origin and gender as άWǳŀƴέ ƳŀǘŎƘ ǊŀǘŜǎ Ŏŀƴ ōŜ ŜƴƘŀƴŎŜŘ by recognising 
customer names whose text strings can be associated with particular Origins categories. 

This facility is particularly useful in continental Europe where it is more common than in Britain to bear a 
hybrid personal name. 

Once the customer file has been coded the next step is typically to profile it against the country or the 
local area from which the names have been obtained. 
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Profiling : comparing the  distribution of names with national or loca l averages 
Once an organisation has coded the names on a customer, citizen, donor or employee file and 
calculated their frequency by ethnic group there will then be a requirement to establish whether the 
proportion of names associated with each different category is typical or atypical of the wider 
community from which people with these names are drawn. 

In the case of a national bank this wider community is likely to be the nation as a whole.  In the case of a 
police force it is likely to be the residents within the police force area.  For a retailer it is likely to be the 
residents within the trade area served by a particular branch.  These territories ŀǊŜ ǊŜŦŜǊǊŜŘ ǘƻ ŀǎ άōŀǎŜέ 
areas. 

 

 

 

 

 

 

 

 

Applying name analysis to multi-national files. 

Whilst most family names can be unambiguously attributed to a particular country of origin there are some family names and many 
more personal names that are common across more than one country. 

{ƻƳŜ ƻŦ ǘƘŜǎŜ ƴŀƳŜǎΣ ǎǳŎƘ ŀǎ ά¢ƘƻƳŀǎέ ƻǊ άDƛƭŜǎέΣ ŀǊŜ ƻƴŜǎ ǿƛǘƘ ŀ ǎƛƴƎƭŜ ƻǊƛƎƛƴ ōǳǘ ǿƘƛŎƘ ŀǊŜ ƴƻǿ ƛƴ ǿƛdespread use across much of 
ƴƻǊǘƘŜǊƴ 9ǳǊƻǇŜΦ  hǘƘŜǊǎΣ ǎǳŎƘ ŀǎ άDƛƭƭέ ŀƴŘ άaƻǊƛέ ŀǊŜ ƻƴŜǎ ǿƘƛŎƘ ƘŀǾŜ ƻǊƛƎƛƴŀǘŜŘ ƛƴŘŜǇŜƴŘŜƴǘƭȅ ƛƴ 9ǳǊƻǇŜ ŀƴŘ !ǎƛŀΦ 

Such names can not reliably be given a single country attribution and should not be. 

Determining the most likelȅ ƻǊƛƎƛƴ ƻŦ ŀ ά¢ƘƻƳŀǎ aŀƴƴέ ǿƛƭƭ ŎƭŜŀǊƭȅ ŘŜǇŜƴŘ ƻƴ ǿƘŜǊŜ ƛƴ ǘƘŜ ǿƻǊƭŘ ƻƴŜ ƛǎ ƻǊ ƳƻǊŜ ǇŀǊǘƛŎǳƭŀǊƭy in what 
country in the world a record of a person of that name was added to that database.  When coding a set of names which have been data 
captured from tranǎŀŎǘƛƻƴǎ ǳƴŘŜǊǘŀƪŜƴ ƛƴ DŜǊƳŀƴȅ ƛǘ ǿƻǳƭŘ ōŜ ƳƻǊŜ ŀǇǇǊƻǇǊƛŀǘŜ ǘƻ ƛƴŦŜǊ ǘƘŀǘ ŀ ά¢ƘƻƳŀǎ aŀƴƴέ ǿŀǎ ƻŦ DŜǊƳŀƴ ƻǊƛƎƛƴΦ  
If the name appeared against a UK utility bill it would be more appropriate to suppose that it described a person of English origin. 

Thus, while the systems for coding names by likely origin can be used in any country, the results are likely to be much more reliable if 
instances where a name is common in more than one country are clearly flagged and if the coding algorithms adjust themselves 
automatically with knowledge of the country from which the data that they process originates. 

By this means it is possible to apply a single software application in different countries without affecting the quality or accuracy of the 
ǊŜǎǳƭǘƛƴƎ ŎƻŘƛƴƎΦ  LŦ ά¢ƘƻƳŀǎέ ƛǎ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ DŜǊƳŀƴȅΣ 9ƴƎƭŀƴŘΣ 5ŜƴƳŀǊƪ ŀƴŘ {ǿŜŘŜƴ ƛƴ ǘƘŀǘ ƻǊŘŜǊ ƻŦ ǊŜƭƛŀōƛƭƛǘȅ ǘƘŜƴ ŀƴȅ ƻŎŎǳǊǊŜƴŎŜ 
of Thomas on an English file will be deemed to be an indicator of a likely English person and the occurrence of Thomas on a German file 
will be deemed to be an indicator of a likely German person.  Where the name Thomas appears on an Italian file then the name will be 
associated with Germany since Germany is prioritised above England in terms of the commonness of Thomas as a personal name.  

By a simƛƭŀǊ ǇǊƻŎŜǎǎ ǘƘŜ ƴŀƳŜ άaŀƴƴέ ǿƛƭƭ ōŜ ŀǎǎƻŎƛŀǘŜŘ ǿƛǘƘ ŜƛǘƘŜǊ DŜǊƳŀƴȅ ƻǊ 9ƴƎƭŀƴŘ ŀŎŎƻǊŘƛƴƎ ǘƻ ǘƘŜ ƻǊƛƎƛƴ ƻŦ ǘƘŜ ŦƛƭŜΦ 

Sensitivity of this sort to the country from which a file of names is sourced is essential where names are used as a source of customer 
insight for organisation operating on a multi-country basis.  Indeed by providing a single, uniform and internationally consistent basis for 
classification, names can be used to build insight into similarities and differences the same minority population in different countries and 
therefore to investigate possible reasons for the greater or lesser success of the same minority in different countries. 

 



35 
 

 

UK Adult Estimate  

 

Supporters 

Supporters 

per 1000 

adults  Name Origins  

Index 

(England = 100) 

31,166,617 137,379 4.408  ENGLAND  100 

4,770,905 22,552 4.727  SCOTLAND  107 

3,186,432 16,748 5.256  IRELAND  119 

2,998,482 10,641 3.549  WALES  81 

485,704 1,515 3.119  PAKISTAN  71 

303,866 625 2.057  INDIA HINDI  47 

270,990 738 2.723  INDIA SIKH  62 

166,196 334 2.010  BANGLADESH  46 

113,860 345 3.030  HONG KONG  69 

82,259 422 5.130  NIGERIA  116 

74,582 987 13.234  JEWISH  300 

74,520 428 5.743  GREEK CYPRUS  130 

48,691 169 3.471  TURKEY  79 

45,404 239 5.264  SRI LANKA  119 

41,302 193 4.673  GHANA  106 

34,079 175 5.135  SOMALIA  116 

23,298 101 4.335  BLACK CARIBBEAN  98 

19,074 249 13.054  CHINA  296 

14,577 80 5.488  VIETNAM  125 

14,209 107 7.530  BALKAN  171 

10,641 93 8.740  HUNGARY  198 

10,122 89 8.793  IRAN  199 

Figure six : Supporters of a charity by origin of name 

¢ƘŜ ŎƻƳǇŀǊƛǎƻƴ ƻŦ ǘƘŜ ƳƛȄ ƻŦ ƴŀƳŜǎ ƻƴ ŀ ŎǳǎǘƻƳŜǊ ŦƛƭŜ ǿƛǘƘ ǘƘŜ ƳƛȄ ƻŦ ƴŀƳŜǎ ƛƴ ŀ άōŀǎŜέ ŀǊŜŀ ƛǎ 
ǘȅǇƛŎŀƭƭȅ ǊŜŦŜǊǊŜŘ ǘƻ ŀǎ ŀ ŎǳǎǘƻƳŜǊ άǇǊƻŦƛƭŜέΦ  !ƴ ŜȄŀƳǇƭŜ ƻŦ ǎǳŎƘ a profile is shown in figure six. 

The profile typically contains four elements.  Reading from left to right on figure six these are: 

 1 : The number and / or percentage of names in the base area that are associated with each 
Origins category. 

 2 : The number and / or percentage of names on the customer (or supporter)file that are 
associated with each Origins category. 

 3 : The number of names on the customer (or supporter) file in each Origins category expressed 
as a proportion of the number of names in the base area in each Origins category. 

 4 : The name of the Origins category. 

 5 : An index of concentration which indicates the extent to which names associated with each 
Origins category are more or less common on the customer file compared with the base area.  This index 
is commonly nƻǊƳŀƭƛǎŜŘ ǎƻ ǘƘŀǘ ŀ ǾŀƭǳŜ ƻŦ άмллέ ƛƴŘƛŎŀǘŜǎ ŀƴ ŀǾŜǊŀƎŜ ƭŜǾŜƭ ƻŦ ŎƻƴŎŜƴǘǊŀǘƛƻƴ ƻŦ ŀƴ 
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Origins category, an index of 200 indicating twice the frequency of that type of name on the customer 
file compared with its representation in the base area and an index of 50 indicating a concentration half 
what one would expect if customer names had been selected on an entirely random basis from the base 
area. 

In the case of the part of the profile shown in figure six it is apparent that people of Chinese origin are 
2.96 times as common on the supporter file as one would expect based on the representation of people 
with Chinese names in the UK population. 

Typically the Origins categories contained in the profile are listed in descending order according to the 
frequency with which they occur on the customer file.  This is how figure six has been organised. 

Profile reports of this sort provide clear intelligence on the minorities which are over-represented or 
under-represented on a customer or citizen file.  However to identify behavioural differences an analyst 
will typically want to create profile reports of a similar format which highlight customers exhibiting some 
particular form of behaviour, such as for example those paying by direct debt or generating a high level 
of sales etc, and compare their distribution by Origins against that of the entire customer file as a base. 

Summarising diversity at postcode level   
The software which appends Origins and gender codes to customer files has been used to append 
Origins and gender codes to each record on the Experian United Kingdom Consumer Dynamics Database 
(UKCDD), a database containing the names and addresses of some 46 million adults.  Given that this 
database also holds the postcodes of almost all adult residents it has been possible to create a 
secondary database containing the number of instances of names in each Origins type in each of the 1.4 
million postcodes into which the UK is currently divided. 

 
Figure seven : Distribution of Muslim names in Blackburn  

 

From this secondary database it is possible to examine the ethnic make up of each individual postcode, a 
unit of geography which on average contains fewer than twenty addresses and which in many cases 
corresponds either to an individual street or to a range of house numbers within a street.  

Figure seven shows a map which was created for an edition of the BBC Panorama series which 
investigated the geographical segregation of Muslims in Blackburn.  Each coloured dot indicates 
a postcode where a half or more of the adults have Muslim names.  Postcodes coloured in red 
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are ones where Muslim names constitute more than three quarters of the population.  Yellow 
dots indicate postcodes where the Muslim population is between a half and three quarters. 

Interrogating the database of Origins by postcode it is possible to extract information for any individual 
postcode to answer questions such as: 

 1 : What proportion of adults in the postcode have names which suggest they are not of white 
British origin? 

 2 : Which minority group has the highest representation in the street? 

 3 : What proportion does this minority represent of the total population? 

 4 : Does the non white British population belong to a single minority community or are there 
many different minorities represented in the street? 

By analysing postcodes in this way we can then distinguish postcodes according to whether they are 
predominantly white British in character (white British); whether they are dominated by a single 
minority group (mono-cultural); or whether, despite being mostly non white British in character, they 
accommodate adults from a broad mix of different minority groups (multi-cultural). 

From this information it is then possible to look at the proportions of people from different communities 
who live in predominantly white British, mono-cultural or multi-cultural neighbourhoods and thereby to 
measure the degree to which members of these communities are geographically integrated with the 
host community.  

As many as 26% of adults with names associated with Pakistan live in postcodes where more 
than half the population have Pakistani names.  Pakistanis are very much more likely to live in 
Pakistani dominated postcodes than are Indian Hindus, only 12% of whom live in postcodes 
where their group is the majority.  By contrast less than 1% of people with Sri Lankan names live 
in postcode where Sri Lankan names are the majority.   

Likewise the proportion of people with Jewish names who live in Jewish dominated 
neighbourhoods, 9%, is very much larger than the 3% of people with Greek Cypriot names who 
live in neighbourhoods dominated by Greek Cypriots.  

Figure eight : Variations in the concentration of minorities within mono-cultural enclaves, selected UK local authorities. 

It is apparent in this context that there are very few London postcodes, other than in Tower Hamlets, 
where a single non white British community makes up the majority of population.  Most postcodes 
where a single minority is in the majority at postcode level are found in Lancashire and West Yorkshire.  
In the north it is very much more common for minorities to live in mono-cultural neighbourhoods by 
contrast to London and the South where they are far more likely to live in multi-cultural neighbourhoods 
and to be exposed to people from many other parts of the world. 

 In Newham, where 38.6% of adults have non British names, only 1.3% of these adults live in 
postcodes where more than half the population belong to any single non white British 
community.  By contrast in Bradford, where 16.1% of adults have non British names, over a half 
of these people live in postcodes where more than half the population belong to any single non 
white British community. 

These differences are likely to provide evidence of the best locations in Britain for investing in 
programmes for improving levels of assimilation among the minority communities. 
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The case for preferring name based to census statistics  
Compared with the statistics published from the 2001 census the benefits of the database containing 
the mix of ethnic groups by postcode are threefold: 

 1 : The 2001 census details the population that lived in a local area as it was seven years ago.  
The UKCDD database is less than a year old and is updated on a rolling basis.  This means that UKCDD 
statistics take into account the presence of new arrivals since 2001 and the movements of minorities 
from one neighbourhood and another that have occurred since 2001. 

 2 : The geography of the postcode system extends right down to streets and house number 
ranges within streets so it is on average ten times more detailed than the geography used by the census 
for the publication of neighbourhood statistics.  As a result the resolution of maps showing the 
boundaries between the areas occupied by different communities is very much more precise. 

 3 : The Origins categorises are in many case much more detailed than census categories.  
Random examples of Origins categories for which the census does not provide information at a 
neighbourhood level are Armenians, Turks, Albanians, Iranians, Basques and Gujeratis. 

Mapping  communities at the neighbourhood level  
When analysts produce maps showing the geographical spread of members of minority communities 
they normally create separate maps, one for each minority, each showing geographical variations in its 
size as a proportion of the total population. 

Given the tendency for minorities to settle in particular geographical areas, right down to street level, it 
may prove more useful, when displaying information from the Origins postcode database, to show the 
geographic distribution of many different minorities on the same map. 

This is illustrated by figure nine, a map which was originally published in the London Evening Standard, 
which provides an overview of where different minorities have settled in London. 

This map and others like it can be found on the website of the Commission for Equalities and Human 
Rights. They were created first of all by grouping the detailed Origins categories into a limited set of 15 
broad ethnic groupings and by identifying for each postcode the minority to which the largest number of 
adult residents belongs.  These postcodes are then represented on the map using different 
combinations of colour and symbol as appropriate.  

It should be noted that where less than 10% of the population belongs to any one minority the postcode 
is not shown.  Thus the absence of coloured symbols can indicate either the parts of London which are 
predominantly white British or the parts where non residential land uses predominate. 
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Figure eight : The pattern of minority communities in London 

Profiling  the mix of ethnic groups at an area level  
Figure six illustrated how the mix of ethnic groups contained on a customer file can be compared with 
the mix of ethnic groups represented in the country or a local area to show which groups are over- and 
which groups under-represented.  Figure nine shows how a similar type of comparison can be made, this 
time comparing the mix of a particular local area, in this case that of Coventry City Council, with that of 
the country as a whole. 

At this level of scale the results of analysis of adults according to the origins of their names are relatively 
similar to the results you would obtain from the analysis of 2001 census statistics and, other than where 
one wants to examine the distribution of a relatively uncommon group, there is a less advantage in 
using names as a proxy for ethnicity in preference to the results of the 2001 census. 

IƻǿŜǾŜǊ ƛǘ ƛǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ōŜ ŀōƭŜ ǘƻ ŎǊŜŀǘŜ ǘƘŜǎŜ ǇǊƻŦƛƭŜǎ ƛƴ ƻǊŘŜǊ ǘƻ ŜǎǘŀōƭƛǎƘ ǘƘŜ άōŀǎŜέ ǇǊƻŦƛƭŜ ŀƎŀƛƴǎǘ 
which the profile of names on a customer file can be compared.  This is particularly the case where 
these names originate from a source, such a police or health file, whose customers are largely restricted 
to the residents of a particular administrative area. 

 

  

                      

                      

  Origin Coventry   GB       

    Count %   Count %   Index   

  Total 213,578 100.00   46,232,924 100.00   100.0   

  England 132,139 61.87   31,014,432 67.08   92.2   

  Irish Republic 21,020 9.84   3,011,336 6.51   151.1   


